is 


Em هه‎ 


residentia h t 


A HANLEY-WOOD PURGA 


theo kalomirakis 


and michael dalton 


are coming to a 


home theater 1 


& | near you 3 


J movie MOGE 


۲ 


وی 


x ۰ „high st high tech / electric avenues / 


| "susanka' s small crusade / healy's roots 


www.residentialarchitect.com 


©2000 Pella Corporation ۴ 


THE ALL-NEW PELLA CASEMENT WINDOW 


Pella’s new standard casement, with a crank system that needs to be seen, or hidden, to be believed. 
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Your plans are drawn. Your design is complete. 
But, how well is it ventilated? Ask Cor-A-Vent, 
the ridge vent experts. We pio- 

neered the "Roof Over" ridge 

vent business in 1976, with our 

x ۳ first patent. Since then, we've 
y TU consulted with literally thousands of 
design professionals, helping them to 

specify the aesthetic and functional 

?* benefits of concealed ridge ventilation. 


Proper attic ventilation helps 
preserve the life of the roof and structure. 
ensure the comfort of the occupants inside. 

Whatever your design calls for, from a hip roof to metal roofing, Cor-A-Vent has 
the application to fit your needs. Send us a copy of your roof plans, and our 
technical dept. will do a take-off for specifying. 


Specify Cor-A-Vent ridge and WV 
eave vents — the crowning <a [i] Ky, 
achievement of your next project. 92: 
Most special application details m AUS 
are available by phone using our 
24 hr. Vent-Fax™ . Also you can 
download the files from our 
website at www.cor-a-vent.com. 


ICBO# 4838 


The Leader in Innovative Rooftop Ventilation" 


COR-A-VENT, Inc. 


P.O. Box 428 ۶ Mishawaka, IN 46546-0428 
Phone: (800) 837-8368 Fax: (219) 258-6162 
www.cor-a-vent.com 


. Using Popular Fiber Cement ? 


Just as crews wouldn't think of installing vinyl 
siding without accessories that make the 
finished job look better, don't forget Tamlyn 
patented PVC Accessories for fiber cement, 
perfect complementary products that make 
homes more appealing and reduce 
maintenance. Specified by numerous top 
Architects, Builders and Remodelers. 


PANELSTART™ STARTER STRIP 


“Ss, Lapstart™ Starter Strip sets Panelstart™ Starter Strip helps 
the bottom course right while install vertical siding panels 
providing needed impact support. correctly to validate warranty. 7 


EZVENT® 


Proper attic ventilation, composed of intake and exhaust vents, is an integral part 
of an energy-efficient home. Snapvent® or EZvent® continuous soffit vents are the 
best looking, most framer-friendly and effective vents available. Provide 9 
sq.in./foot intake air flow needed to balance with ridge vents and comply with 2000 
International Building Code (50% intake / 50% exhaust) and validate shingle 
warranty ventilation requirements. Unique double leg channels hide raw/rough 
edges of soffit material for clean look and help prevent v: 1t from being pulled up 


into subfascia (allowing possible rodent or other pest r ~*ration into attic) as 
PERMACORNER® INSIDE CORNER H MOLD/PLANKSEAM™ 
seams of vents 
888°416°9676 which often 
800°334°1676 Visit our website at 
Circle no. 382 


happens with old-style hat-shaped vents. Vent all side: 2 house. Also vent 
Resembles a wood LAP SIDING CLIP ~~ 
ri corner piece without the EE سب‎ 
1 Il maintenance headaches. 
and siding, 
dallas@tamlyn.com disappears within a year. 
houston@tamlyn.com www.tamlyn.com 
8 www.residentialarchitect.com 


TAMLYN / FIBER CEMENT SYSTEM SOLUTIONS 


cece | 
LAPSTART™ STARTER STRI 


BUILDING 
MATERIALS 


Manufacturer Since 1971 


garages to make more comfortable and safer. Use Tamlyt, ....yt H Mold at seams. 
H Mold covers ! 
^M 
® WEST USA replaces caulk [rs | 
EAST USA 
To Receive a free video and sample ring, please provide your street address. 


from the editor 


plugging away 


if you don’t make peace with home electronics, more of your business may get zapped. 


Photo: Katherine Lambert 


automation and consumer- 
electronics trade shows 
and conferences. You won’t 
be installing the stuff your- 
self, but you have to know 
enough to impress your 
clients and police the subs. 
Then, study the grand 
movie-house designs; learn 
the tricks behind the spells 
they cast. With all that 
under your belt, make the 
skill your own—apply your 
expertise, your sensibility, 
your movie magic. Now, 
get on with the show. ra 


Questions or comments? 
Call me: 202.736.3312; 
write me: S. Claire Conroy, 
residential architect, 

One Thomas Circle, N.W., 
Suite 600, Washington, 
D.C. 20005; or e-mail 

me: cconroy @hanley- 
wood.com. 


New York, London, and 
Paris. And here's the key 
to TK's success: They 
understand that designing 
home theaters requires a 
somewhat heavy hand. 

"The theater is like 
the house, but the volume 
goes up a bit," Kalomi- 
rakis says. “It’s not 
plopped down like an 
alien object. We've devel- 
oped the architectural 
expertise of the theater, 
but understand and respect 
the integrity of the other 
spaces." 

Still, it's show business. 
And unless you appeal to 
your clients' fantasies, 
you'll never get the back- 
ing for a $500,000 run. 

How do you break into 
this niche? Subscribe to 
every audio/video maga- 
zine, attend the home- 


www.residentialarchitect.com 


there will be a nice, big 
door to close between 
your rooms and theirs. 
But why not keep control 
of the whole job? You'll 
be doing your project, 
your client, and your bot- 
tom line a big favor. 

You can see what a 
lucrative niche full-blown 
home theaters are in our 
cover profile on TK The- 
aters entrepreneur Theo 
Kalomirakis (page 42). 
He and his team of archi- 
tects began designing 
ultra-high-end theaters 
about 10 years ago. Now 
they handle about 100 
projects a year with a me- 
dian price of half a mil- 
lion. Their budget custom 
projects begin at $250,000. 
Are you busy calculating 
your percentage? 

Chances are, you're 
already dealing with the 
kinds of clients Kalomi- 
rakis is nabbing: wealthy 
professionals with more 
money than time. Whether 
they're so famous they're 
driven to reclusive pur- 
suits or they're simply too 
busy to seek entertainment 
outside the house, these 
clients are looking for 
someone to create a refuge 
from hectic lives. And 
because they're used to 
the finer things in life, 
they'll want that refuge to 
feel as plush as the best 
theater in town—or in 
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۱ here's no escaping it: 
| People love TV. Some 
۱ of us have a set in 
“m nearly every room of 
the house. We also have 
stereos and a PC or two, 
and we're not about to part 
with them, either. Only the 
Unabomber wishes home 
electronics would disappear 
forever. 

Well, maybe you've 
wished that, too. Many res- 
idential architects feel 
throttled by all the plug-ins 
they have to design around. 
But they're here, they're 
nothing to fear, and we 
simply have to get used to 
them. In fact, if you can 
learn to love them and 
handle them well, you can 
add an important skill to 
your portfolio. 

The reverse is also true: 
If you don't learn to jug- 
gle all this high-tech gad- 
getry, you'll have to cede 
the job and the profits 
to the growing number 
of subcontractors eager 
for the work. More and 
more audio/video install- 
ers are calling themselves 
"designers" and peddling 
their home-entertainment 
rooms to custom-home 
clients. They're nipping 
at your heels. If you're 
lucky, their work won't 
detract from your overall 
design of the house or 
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our new Clad Casemaster Round lop 


0950011A 


Five new products introduced in the last nine months alone. Why so 


many? Simple. To meet a need. Your needs, for products that are more 


durable, more consistent, easier to install. Your customers’ needs, for a 


unique shape, a special size, higher performance or lower maintenance. 


At Marvin, we make wood windows and doors in over 11,000 standard 


shapes, styles and sizes. Add to that our virtually unlimited custom 


capabilities and the point is this: no matter how simple or complex your 


project is, we ve got the ideal solution for you. All you have to do is ask. 


For a free catalog, call 1-800-236-9690. In Canada, 1-800-263-6161. www.marvin.com 


MARVIN ZA 


Windows and Doors 


Made for you. 
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our new Clad French Casemaster 


our new Outswing French Door 


our new Swinging Screen Door 


case study 
first, let me commend you 
| for your fine magazine. I 
believe it fills an important 
niche market, providing 
excellent coverage of wor- 
thy projects that otherwise 
go under-reported. 

Second, I would like 
to gently, tactfully offer a 
suggestion regarding an 
annoying habit that started 
with your first issue and 
still continues—one that I 
had assumed you would 
outgrow. I refer to the habit 


numbers, and make bud- 
gets. Peter has all those 
traits.” 

Really now, to what 
small (or large) business 
owner would those quali- 
ties not apply? 

Thanks for making the 
reading as valuable for 
my business as it is for my 
clients’. 

Margie Simon, principal 

Simon & Associates 
Public Relations 
Minneapolis 


.tters 


keep those cards, letters, and e-mails coming, folks. 


Architects and Peter 
Bohlin, in particular, 
went right into my clip 
files. The quote on page 
45 went right onto my 
wall: *To do well in this 
profession you have to be 
able to schmooze people, 
be passionate, count 


business to 
business 
$8 esidential architect 
always has “meaty” 
content, but I espe- 
cially loved the June issue. 

Your stories on archi- 
tects and architecture 
firms are applicable to 
many types of business, 
including PR. I have my 
own PR firm (very small) 
but we're always looking 
for ways to improve how 
we do business. 

Your features on SALA 


[VOTED #1 BRAND SPECIFIED | 


RESIDENTIAL ARCHITECT MAGAZINE 


SURVEY 2000 
STAIN & VARNISH CATEGORY 
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redli 

An incorrect photo appeared in the July/August feature 
“Home Rules,” on page 63. The correct image of the 
Windsor, Fla., house's exterior elevation is shown below. 
We regret the error. 


Raymond Martinot 


Jobn Sava, AIA. 
Specifying Cabot for over 30 years. 


of expressing ideas clearly. 
Please give this issue 
some serious thought. I 
realize you have already 
invested significantly in 
this personality quirk to 
give your magazine a sense 
of individuality, but the 
governing principle of your 
staff should be to make it 
easy for busy people to 
quickly grasp the ideas pre- 
sented. Your magazine has 
a duty to express itself 
clearly. That means using 
the conventional symbols 
that give meaning to words. 
Give your readers a break. 
Please drop the affectation. 
Vernon Reed, FAIA 
Reed Architects 
Liberty, Mo. 


of using lower-case letters 
where capital letters are 
required. 

Often this technique 
seems to be employed as a 
rebellion against con- 
ventional practices, to 
assert one's disregard for 
the rules of society. Usual- 
ly the people involved out- 
grow this compulsion to 
show disrespect for the 
rules. I hope you will soon. 

It is not merely an issue 
of convention. It is an issue 
of readability. For one to 
be able to quickly read and 
grasp written ideas, it is nec- 
essary to avoid the road- 
blocks that slow readers 
down, to reduce unnecessary 
friction that gets in the way 


e i 
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or more information about specifying Cabot products, call 1-800-US-STAIN ext. 347, or visit www.cabotstain.com/347 
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What goes around, 


New England Classic. 


comes around. 


much as a comparable custom 
installation and can be quickly 
installed by a carpenter with a 
chop saw and a power nailer. 
Call us on your next project. 
Show your client what a little 
wood around the house can do. 


CALL TOLL FREE: 888.880.6324 OR VISIT 
OUR WEBSITE: NEWENGLANDCLASSIC.COM 


ره 


Classic 


What better walls are wearing. 


All of a sudden, fine raised wood 
panels are back. 

Thanks to New England Classic, 
the warmth and beauty of fine 
raised wood panels is a realistic 
choice again. This new system will 
not only duplicate the look of cus- 
tom millwork, it will outperform it. 

Using select Grade-A sliced 
veneers laminated to stable engi- 
neered wood substrates, the sys- 
tem can be configured into endless 
applications, even stairways. 

Veneers include oak, maple and 
cherry as well as paint-grade finish. 
And here is the best part. 

New England Classic raised wood 
panels will cost about one-third as 
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For generations of Americans, 
the luxury of raised wood panels 
gracing the walls of fine homes 
was virtually taken for granted. 


Eventually, rising building costs 
and the scarcity of materials made 
raised wood panels all but impossi- 
ble to afford, except in the most 
ambitious construction projects. 


©1999 NEW ENGLAND CLASSIC, INC. 


For a FREE catalogue on Kolbe & Kolbe wood or vinyl 
windows and doors, call 1-800-955-8177 or visit us on 
the World Wide Web at www.kolbe-kolbe.com. 


Kolbe & Kolbe 
Circle no.277 Millwork Co., Inc. 
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tips and trends from the world of residential design 
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Inside a small suburban kitchen, a clever trick saves precious space. Archi- 
tect Jim Garramone designed an elegant wardrobe to camouflage the back 
of the refrigerator, which juts into a living room/entryway. 


public perception that architects aren't interested in the mid- 
dle-class market—and, conversely, to counter architects’ 
belief that the average homeowner doesn't want what they do. 
So far, she's succeeding. "Architects are telling me they're 
getting projects they didn't believe existed,” she says. 

In fact, Susanka's new fame has enabled her to fulfill a 
long-held vision of being a writer and speaker in the morning, 


and an architect in the afternoon. She's traded work at the firm 


small talk 


# or years, small houses have been the subject of 
WÎ glossy picture books. But none of them have come 


close to the sensation created by Sarah Susanka's 


1998 book, The Not So Big House, which has sold 
more than 200,000 copies. Last month, Taunton Press 
released a sequel, Creating the Not So Big House. 

While the first book introduced Susanka's argument 
that people really want houses with less 
square footage but more heart and soul, the 
second explains how to actually get one. 
Using 25 projects as examples—some 
designed by her former Minnesota firm, now 


called SALA Architects, and some by other 


em. -— MENU architects—sSusanka discusses in plain lan- 
CREATING 

if 60 guage how spatial concepts such as varying 
ceiling heights, visual layering, and framed 


openings affect our experience of being in a 


place. Detailed plans for 20 of the houses are for sale. 

“The book is about how three dimensions are important 
to our bodies,” Susanka says. “These are tools architects use 
but haven’t always named. It gives clients simple words to 
say, ‘I want this,’ and allow a conversation to begin.” 


Susanka says that she tries in her books to combat the 
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hello 1 


ow would you represent Tibetan cul- 
® ture in the design of a rug? That's the 
_ challenge Elson & Co., a custom rug 
“= © design firm in San Francisco, posed to a 
group of American architects, including Steven 
Holl, Doug Garofalo, and Michael MclInturf. The 
result is Tibetan Modern: The Architects Collection, 
a dynamic blending of the endangered art of tradi- 
tional Tibetan weaving with the sophistication of modern design. 

“Dalai Time,” shown here, was created by Henrike Aengenendt and David 


Yama of Yama Design in San Francisco. The design's “bar code" figures reflect 


Greg Clarke 
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the individual life spans of the 14 Dalai Lamas, from 1391 to 1999. 

Tibetan and Nepalese weavers, masters of traditional weaving techniques, 
handcraft all of the rugs in Kathmandu using pure Tibetan highland sheep's 
wool. For more information, call 800.944.2858.—katy tomasulo 


design duel 


* n an ongoing conflict with 
interior designers over 
ı design rights, architects 

have scored a minor victory. 
And in this latest skirmish, 
the architects appear to have 
the Justice Department on 
their side. 

Late this summer, the 
Justice Department’s 
antitrust division decided 
that the National Council 
of Architectural Registra- 
tion Boards did not violate antitrust laws when delegates approved a 
resolution to oppose any state law that would allow interior designers to 
prepare, stamp, and submit drawings to local building departments. 

The Justice Department joined the brouhaha in June when the 
National Council for Interior Design Qualification filed a petition with 
the antitrust division in anticipation of the NCARB vote. The petition 
asked officials to review that vote as well as a failed NCARB attempt to 
retain a narrow definition of “registered design professional” in the 
International Building Codes, the petition states. NCARB’s preferred 
definition limited “registered design professional” to architects and 
engineers, but the adopted definition *comports with applicable state 
law,” NCIDQ's petition says. 

The latest salvo is simply another chapter in a now-familiar saga. 
The two sides have differed on what interior designers can and cannot 
do since the 1970s. According to NCARB’s executive vice president, 
Lenore M. Lucey, FAIA, the primary issue is and always has been one 
of public safety. Granting interior designers the same design rights as 
architects, she says, is a dangerous proposition. "Interior designers do 
not have the same education level, examination, or skill level to do what 
architects do,” she says. 

Not surprisingly, most interior designers disagree. NCIDQ president 
Lisa M. Whited says NCARB’s concerns about safety are unfounded and 
that its real goal is to eliminate interior designers as viable competitors 
for a variety of design jobs.—nigel f. maynard 
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Project photos by Grey Crawford, from Creating the Not So Big House, 
by permission of the publisher, Taunton Press 


she co-founded in 1983 for the lecture circuit, tak- 
ing on a single design commission at a time. Now 
the maven on modest homes is writing a third book 
that builds on the ideas introduced in the second. 

“I find it exhilarating to be able to explain 
something to a person who doesn't have the 
knowledge base of our profession,” she says, “and 


see the light bulb go on.’—cheryl weber 


home front 


calendar 


residential architect design awards: restoration & renovation 
call for entries washington hilton & towers, washington, d.c. 
deadline for requesting a binder: december 1 january 15-17 


try deadline: j 10 ۲ i ۲ 
eny Geadime: january Sponsored by residential archi- 


Our annual residential architect Design Awards pro- tect’s sister publication OLD- ۳ C 
gram honors outstanding architecture in the following HOUSE JOURNAL, this conference OLDHOU e 


7 categories: custom, renovation, multi- and trade show combines dozens JOURNAL 
S " Ls family, affordable, production, and on the of educational seminars and hun- 
EA l e boards. A project of the year is chosen dreds of exhibitors focused on architectural rehabilitation, 
—- "4 from among the winning built projects. landscape preservation, and historically inspired construc- 
7 3 Winning projects will be published in the tion. To register, visit www.egiexhib.com. 
May 2001 issue of residential architect. 
i (The remodeled house at left by Hecht surfaces 2001 
EM B ۳ — —* X Scherding Architects of Belmont, Mass., sands expo & convention center, las vegas 
à ERE won a merit award in last year's competi- january 50-february 2 
` Warren Jagger ۳ tion.) See page 22 for more details. The largest floor-covering trade show 
. " in the industry, this Hanley-Wood- à at | 
design with memory owned event showcases products S U R F ACE S 
fifth international from more than 850 companies and 
design resource awards features a comprehensive education- 
registration and submission deadline: february 1 al conference led by key industry figures. Call 
entry fee: $75 (includes recycled content materials kit) 800.547.3477 for more information. 


This annual design competition encourages the use of 
post-consumer recycled, reprocessed, and sus- 
tainably harvested materials for use in 
new product and building designs. 
Winning entries will be exhibited in Vienna-born Modernist 
Seattle during Earth Day 2001 and R.M. Schindler designed 
reviewed by Norm Thompson, Inc., some of the century's 
for possible production. Last year's win- most innovative homes, 


the architecture of r.m. schindler 
museum of contemporary art at california plaza, los angeles 
february 18-june 3 


ners included the bowls made of recycled including the 1921 
records shown at left, designed by Studio De Denk- Kings Road house 
tank in Rotterdam, Holland. For contest rules, visit shown here. Exhibit 
www.designresource.org. includes 150 original 
drawings, 20 models, 
hiroshi sugimoto: furniture designs, photo- 


graphs, and a full-scale 
interior re-creation. 
For museum hours, call 213.621.2766. 


the architecture series 
san francisco museum of modern art 
november 10—march 4 


Photographer Hiroshi Sugimoto 
has recorded key examples of 
Modern architecture from around 
the world in his ethereal style. 
From the Chrysler Building shown 


continuing exhibits 

How Do We Know? Re-Creating Domestic Interiors, 
through December 31, The Octagon, Washington, D.C., 
202.638.3221; Masterpieces from the Vitra Design 
Museum, through February 4, Cooper-Hewitt National 


here to R.M. Schindler's home, these long-exposure Design Museum, New York, 212.849.8400; The Opulent 
photographs capture the enduring diversity of architec- Eye of Alexander Girard, through March 18, Cooper- 
ture. Call 415.357.4000 for museum hours. Hewitt National Design Museum, New York, 212.849.8400. 
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From A to ۰ 


No matter what wood door design you're looking for, Morgan has it. Hundreds of elegant solutions in 
Red Oak and Ponderosa, Radiata and Knotty Pine. In fact, no one's more ready to build on your ideas. We offer ten times 
more exterior designs, three times more interior designs than many other manufacturers. Need a custom look? You've got 
it. And Morgan's century-old reputation for quality assures your reputation will stand the test of time. Call now for our latest 
catalog: 1-800-877-9482 ext. M2. How do you spell imagination? Morgan. 


© 1999 JELD-WEN, inc. All rights reserved. JELD-WEN is a registered trademark of JELD-WEN, inc., Klamath Falls, OR. Part of the JELD-WEN? family 
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entry form 


To register, you may do any of the following: 

call Shelley Hutchins at residential architect, 202.736.3407 

mail this form to Shelley Hutchins, residential architect Design Awards 2001, 
One Thomas Circle, N.W., Suite 600, Washington, D.C. 20005 

fax this form to Shelley Hutchins at 202.785.1974. 


Name 

Title 

Firm or Company 
Address 
City/State/Zip 
Telephone and Fax 


ÛJ Send more information. 


LL] Please send entry binder(s) and instructions now (must be prepaid) 


C) Payment for _ standard entries at $125 each and/or 
On the Boards entries at $95 each is enclosed. 
ÛJ Check for $ _ (payable to residential architect) is enclosed. 
ÛJ VISA Û MasterCard ÛJ American Express 
Card Number 


Expiration Date 


Name on Card 


Signature 


number of entries categories 

. Custom Home, 3,500 square feet or less 

. Custom Home, more than 3,500 square feet 

. Renovation (residential remodeling and additions) 
. Multifamily Housing 

. Single-Family Production Housing, detached 

. Single-Family Production Housing, attached 


ON ئ‎ RU یا‎ = 


residentie 
design awam 


the second annual 


residential architect Design Awards, sponsored by 
residential architect magazine, honor the best in American 
housing. Awards will be given in eight categories, 
encompassing custom home design, renovation, multifam- 
ily housing, single-familyproduction housing, affordable 
housing, and work on the boards. 

From the winners, the judges will choose a Best 


Residential Project of the Year. 


who's eligible? 


Architects and designers. 

Other building industry professional may submit 

projects on behalf of an architect or designer. 
Hanley-Wood employees, their relatives, and regular con- 
tributors to the magazine are not eligible. 


what's eligible? 


Any home or project completed after January 1, 1998. For 
On the Boards submissions, an design completed after 
January 1, 1998. 


when's the deadline? 


Entry forms and fees are due no later than December 1, 
2000. Completed binders are due January 10, 2001. 


where will winning 


projects appear? 


Winning projects will be published in the May 2001 issue 
of residential architect magazine. 


how will projects 


eee [e E optrics. 


be judged? 
A panel of respected architects and design professionals 
will independently select winners based on design excel- 


lence. They may withhold awards in any category at their 
discretion. 


7. Affordable Housing (At least 20 percent of the units 
must be affordable to families earning 80 percent to 120 percent of the local Median 
Family Income. Consult your area HUD office or local government office for the MFI.) 

8.On the Boards (any unbuil project from the 

categories above) 


` deadlines entry form and fee: december 1, 2000 - 
completed bir. EC january 10, 2001 


CertainTeed Corporation - C on ti nu i n g E d uc at i on 
Advancing the Building | 


erectos i YOUR LINK 


Promoting Your Continuing 


Education. Online Courses TO S U C C [- S S 4 


at www.certainteed.com 


4 
Did you know... AIA's Gold Medal, a 


the highest honor that AIA bestows on 


an architect is 92 years old. The first 
medal given in 1907 features the three 
Greeks responsible for the Parthenon: 
Ictinus, an architect; Phidias, a sculptor; 
and Polygomotos, a painter. Past not- 
able recipients who also played key 
roles in the education of architecture 
are Frank Lloyd Wright, 1949; Patrick 
Abercrombie, 1950; Ludwig Miles 


van der Rohe, 1960; Marcel Breuer, 


۱968 and Charles Moore, 1991. BUILDING SO! UTIONS 


ONTINUING EDUCATION EVENTS 


HEN THE EVENT LOCATION DESCRIPTION 


2CTOBER 30 Achieve Acceptable Philadelphia, PA This seminar provides an opportunity to learn techniques, principles and practices that will 
Indoor Air Quality allow attendees to design facilities and systems to achieve acceptable indoor air quality. For 


more information contact spengler@ashrae.org. 


NOVEMBER 3 Essentials of Acoustics Dallas, TX This session will deal with the basics and defining terms that are used when addressing acousti- 
cal issues. It will also offer hands-on opportunities to measure acoustical properties. For more 


information contact Darlena Rynberg at ta@ta-inc.com. 


4OVEMBER 29 یت‎ ADEA SITIS ET وا‎ Tampa, FL This class will introduce students to key HVAC System concepts which are critical to obtaining 
successful indoor conditions regardless of which air conditioning products are employed. For more 


information contact Doreen Alvarez at TheTrane Company - phone 813-877-8251. 
JOVEMBER 30 Basic Building Science for San Francisco, CA This workshop focuses on cost-effective solutions for designing, specifying and building 
Architects residential and light commercial structures. For more information see www.pge.com/pec. 


)ECEMBER ۱4 Rooftop Quality Assurance Atlanta, GA Topics include specification compliance, verification procedures, industry tolerance standards, 
ASTM tests, and Quality Assurance responsibilities. For more information contact 


Debbie Cangialosi at rieiroof@aol.com. 
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STEAMING TOWARD PERFECT RESULTS - 
WITHOUT PRESSURE. 


Gaggenau’s new combination steam oven is the first 
built-in appliance in the world to combine the 
advantage of non-pressurized steaming and 
convection. It brings professional-style steam cooking 
into your home. Thanks to the precise regulation of 
moisture levels, meat and poultry remain tender and 
succulent inside while browning crisply on the outside. 
Vitamins and natural flavors of vegetables are 
preserved during cooking. And professional chefs 
agree there is no better way to prepare fish. 

If you would like to find out more about Gaggenau’s 
new steam and convection oven, or other unique appli- 
ances in the Gaggenau collection, call 1-800-828-9165. 
Or visit us online at www.gaggenau.com/us. 


THE DIFFERENCE IS GAGGENAU. 
Circle no. 52 


Just relax — because you're in the hands of the real 
professionals. Nobody knows more ahout home entertainment 
than Sony. That's why Sony is your best choice for 
planning a home entertainment system that delivers real 
— | theatrical impact. A system with the latest components and 


Sony Authorized | state-of-the-art technologies, for spectacular video and 
Audio/Video Designer EE 


sound. How do you get started? That's the easy part: just 
1-800-295-7669 


call your Sony Authorized A/V Contractor. For a name and 
location in your area, call: 1-800-295-SONY (7669). — 


CONSUMEN INTEGRATED 4 ۷ 4 ۲ ۷ ۸4 ۸ 


ean 
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© 1998 Sony Electronics Inc. All rights reserved. He Berk of Sony. CONSUMER INTEGRATED SYSTEMS 


Paul Warchol 
The author (left) strives to connect buildings to their constantly evolving 
environment. He designed this diaphanous beach house in Loveladies, 
N.J., in collaboration with local firm Michael Ryan Architects. 


it was when safely seques- 
tered in dark, smoky bars, 
drinking late into the night. 
Frank Lloyd Wright 
once observed that people 
derive both countenance 
and sustenance from the 
atmosphere of their habita- 
tions, that people are root- 
ed in their houses just as a 
plant is rooted in the soil. I 
still believe this observa- 
tion to be true, although it's 
an increasingly complex 
truth. The legacy of rest- 
lessness is deeply embed- 
continued on page 28 
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tions. As dutiful progeny 
of Duchamp, we were 
encouraged to overlook, 
and thus diminish, the 
essential retinal resonance 
of our work. Evoking a 
sensual response was not a 
primary concern. The idea 
behind the work was most 
important, and thus we 
were encouraged to elevate 
the power of the intellect 
over intuition when 
engaged in the act of cre- 
ation. We rarely talked 
about beauty or its resonat- 
ing presence; when we did, 
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Life consists 


perspective 


deep roots 1n shallow ground 


how do you create a sense of place in an ever-changing world? 


Of propositions about life. The human 


Reverie is a solitude in which 


We compose these propositions, torn by dreams, 


By the terrible incantations of defeats 
And by the fear that defeats and dreams are one. 


The whole race is a poet that writes down 
The eccentric propositions of its fate. 


Wallace Stevens 


ed fleeting views of ponds 
and dams, farmhouses and 
abandoned buildings. 
Unlike the neo-colonials, 
the road and the simple 
structures alongside it 
helped me understand that 
this was a landscape in 
transition, from things 
familiar to those imagined. 

I am still drawn to the 
beauty of these anonymous 
American structures, built 
in both fields and cities 
and dependent on roads, 
sidewalks, and streets. 
Their beauty is wed to the 
realities of utility and 
experience rather than to 
symbolism or intention. 
The well-worn, the vernac- 
ular, and the commonplace 
represent a grounding, a 
forthright stance in the 
evolution of a place. In 
these buildings, we sense 
things as they are, even as 
they slip away and we are 
forced to imagine what 
they might become. 

Of course, my formal 
architectural education 
was often in conflict with 
these intuitive observa- 


by brian healy 


y family's home‏ چگ 
was the first of‏ * 
.ı many neo-colo-‏ 
nial wooden houses built‏ 
four decades ago in a field‏ 
on Greene's Farm in Bucks‏ 
County, Pa. For years, the‏ 
house remained isolated,‏ 
adrift in the field. It had no‏ 
significant mooring to the‏ 
land, nor did it contribute‏ 
to a defini-‏ 
tion of the‏ 
place the‏ 
land was to‏ 
become.‏ 
The field‏ 
was adjacent‏ 
to Pebble‏ 
Hill Road, a‏ 
rural route‏ 
that connect-‏ 
ed us to‏ 
town and to other fields.‏ 
Some of those fields were‏ 
still being tended, while‏ 
others gave way to streets,‏ 
driveways, and more hous-‏ 
es. Pebble Hill Road was‏ 
lined with barns and‏ 
fences, punctuated by‏ 
bridges and overpasses,‏ 
and laced with billboards‏ 
and power lines. It provid-‏ 


Kimberly Holcombe 
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Jhe right door can make any place more inviting. 
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Now. think what our custom doors could do for your home. A door with no boundaries. save those of d 3 
your imaóinalion. A door handerafted in the Old World style from the most beautiful hard woods available: 
Genuine Mahogany. Cherry. Maple. Walnut and Northern Red Oak. International Wood Products — sontes mnn 
can deliver this door. All the way from your mind straisht lo your dream home. 1-800-877-9482 ext. 2۸ www.iwpdoor.com 
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Courtesy Brian Healy Architects 


For Healy, the beauty of such simple, anonymous structures as this 
Northern California barn emanates from their utility and experience. 


root us to a place. They 
lead us to something new 
without denying the past. 
As with Pebble Hill Road 
and the simple utilitarian 
structures of Bucks County, 
they are capable of evoking 
the eccentric propositions 
of what could be. 2 


Brian Healy is the princi- 
pal of Brian Healy Archi- 
tects in Boston. This article 
is excerpted from the intro- 
duction to a book that will 
be published next year. 


The Engineered Wood Ass 


a part of that place and a 
part of what that place is 
becoming. The connec- 
tion is dependent on the 
relationship of the build- 
ing to the street, the artic- 
ulation of building com- 
ponents, and the use of 
color with its temporal 
effects and natural sym- 
pathies to the existing 
palette of the site. 

From the rural to the 
urban, the roads and paths 
that lead us elsewhere com- 
plement the structures that 


www.glulambeams.org 
RLL THE DESIGN/BUILD SUPPORT YOU NEED 


an involvement with mys- 
tery, aspirations, self-iden- 
tity, containment, shelter, 
even betrayal. It makes 
concrete our most subtle 
emotions. As with all con- 
struction, the projects bear 
the marks of many finger- 
prints. Inevitably, the 
endeavor is a matter not of 
individual inspiration but 
of honest acknowledgment 
that things could be done 
differently and that a dif- 
ferent proposition could 
always be made. 

Even though most of 
my projects are residen- 
tial in nature, my primary 
focus is on a building's 
connection to these land- 
scapes in transition. I 
engage what is already 
there, in an attempt to be 


perspective 


ded in American culture. 
Our desire to establish 
roots is tempered by our 
frequent personal migra- 
tions—which, in turn, con- 
tinually transform the land- 
scape. For Wright, the 
landscape was absolute and 
unchanging and only need- 
ed to be revealed. For us, it 
is continually changing and 
inchoate. Its potential can 
only be suggested. 
Architecture is made not 
of intentions but of works. 
In its very essence, it 
involves a renunciation of 
words and an engagement 
with the physical. It must 
move beyond the realm of 
ideas and become experi- 
ential. This begins with a 
desire to locate our place 
in the world and it leads to 
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VIKING. 
ad QE qM T STITT TE 


Would your kitchen care for something tall, cool, and refreshing? The Viking Designer Series will soon introduce 
an entirely new look for professional performance. Striking curves, clean lines, and ergonomically designed 
elements like soft-touch knobs and contoured handles will deliver the complete Viking kitchen with an 


extra dash of style. Because as any chef will tell you, presentation is everything. VIKING 
® 


DESIGNER SERIES 
www.vikingrange.com 1-888-845-4641 Viking products are marketed under the Ultraline* brand name in Canada. 
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In addition to being thick, James 
Hardie siding is versatile. It comes 
in a variety of styles and profiles, 

50 you can achieve any architectural 
look you desire. 


A recent survey revealed that James 
Hardie was the fastest growing brand 
of siding in America. One reason over 
two million people have already made 
it part of their home. 


James Hardie’ 
| Siding Products 


© 2000 James Hardie Building Products, Inc. 
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ns mean anything, then James Hardie siding 
thicker than vinyl, Hardiplank® conveys a 


yers will carry inside the home. 
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David Plunkert 


can “out-buy” their ability 
to deploy the devices; 
many need to be educated 
about the implications of 
smart technology, so they 
can make choices that are 
easy to live with. 


sounding board 
"A big role the architect 
has in all this is to listen to 
what people say they want 
to do, translate the implica- 
tions, and slice it up so you 
continued on page 34 


stantly being updated. 
They're dealing with a new 
subset of vendors such as 
lighting and audio/video 
designers, many of which 
are riding the learning 
curve themselves. And 
where once clients were 
focused on aesthetic issues, 
now they may be obsessed 
with optimizing the per- 
formance of surround- 
sound speakers in a major 
living space. What's more, 
today's well-funded clients 
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electric avenues 


with home automation booming, architects must guide clients 


working that automates 
security, entertainment, 
lighting, mechanical sys- 
tems, and climate control, 
according to the Consumer 
Electronics Association, 
Arlington, Va. Since 1995, 
the number has nearly 
quadrupled. 

The future may have 
arrived, but have we? 
Architects of high-end 
homes find themselves 
playing continuous catch- 


. up on systems that are con- 


through a maze of high-tech decisions. 


by cheryl weber 


y telephoning the 

control “brain” 

from his car, archi- 

tect Brad Hollen- 

beck’s client can 
regulate the thermostat in 
his house, set the mood with 
music, and illuminate a 
pathway from the front door 
to the kitchen of his expan- 
sive Houston home. In Palo 
Alto, Calif., a client of 
architect Steve Borlik’s 
shares video, graphics, and 
voice files between several 
residences in different parts 
of the world that are net- 
worked together. 

The future has arrived, 
and with it, the electronic 
high life. If the 1990s 
brought widespread con- 
sumer acceptance of wire- 
less communications, home 
PCs, and high-speed Inter- 
net access, the new decade 
makes possible more com- 
plex technologies, includ- 
ing the integration of every- 
thing in the house. “We’re 
seeing information systems 
in private residences that 
we wouldn’t have seen in 
an office setting 10 years 
ago,” says Jon Jackson, 
AIA, of Bohlin Cywinski 
Jackson’s Pittsburgh office. 

Some 7.5 million Ameri- 
can homes—about 7 per- 
cent—are equipped with a 
degree of computer net- 
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Its amazing what a quality window can do for ceramic tile or 
fancy cabinets. But choose a window that won't perform over the 
long run, and other quality touches don't seem to matter. 
WDMA-member windows make a home beautiful and efficient, 


inside and out. Can a marble countertop do all that? 


WINDOWS, DOORS AND SKYLIGHTS MATTER. 

Ask your suppliers if they're members of the WDMA. For more 
information about WDMA windows, doors and skylights, 
call 800-223-2301 or visit our 


Web site at www.wdma.com. 


Window & Door Manufacturers Association 
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A quality window reflects on the rest of 


YOUR HOUSE. 


high tech, 

high cost 

The budget is another 
aspect of a smart house 
that can zoom out of con- 
trol. Components for hous- 
es that are 100 percent 
smart run from $50,000 and 
up into the millions. 

Joseph Luna, ATA, Luna 
Design Group, Lynnfield, 
Mass., urges clients to start 
with a modest package and 
update or expand it later. 
“People go to showrooms 
and see all these wonderful 
things,” he says. “The prob- 
lem is, although it’s more 
commonplace now, it’s still 
upper-end technology. We 


insist on thoroughly explor- 
ing with clients their pre- 
cise needs and comfort lev- 
els. “It scares me to death 
to have a client say, ‘Here’s 
my budget, just make it 
happen. 1 don’t have time 
to understand it,” says 


Stan Saunders, Audio 
Video Design, Wellesley, 
Mass. “We’ll back away. 
from that client. They need 
to understand what it is 
they’re getting, so their 


thing, but he’s gone all the 
time. Im just going to go 
into a room with my 
kerosene lamp and forget 
about it,” Duxbury says. 
Rather than spearhead- 
ing the technology discus- 
Sion themselves, many 
architects bring in an 
"umbrella" specialist to 
design a system that incor- 
porates all the components 
on a client's wish list. The 
professional becomes 


practice 


can bring in the special- 
ists,” Jackson says. 

Indeed, every client's 
comfort level is different. 
Those who work in high- 
tech professions may want a 
system that gives them a lot 
of control. Others just want 
to come home and push a 
button. But it’s never that 
simple, either. Tom Kundig, 
AJA, of Olson/Sundberg/ 
Kundig/Allen Architects, 
Seattle, recalls a former 


“a big role the architect has in all 


this is to listen to what people say 


they want to do, translate the 
have to get a reality check 


as far as affordability.” 
Houston’s Hollenbeck, 
AIA, Ligon/Hollenbeck 


implications, and slice it up so you 


can bring in the specialists.” 


Architects, does as much 
legwork as possible early 
on. After determining 
what the clients want in 
terms of technology, he 
gets an estimate from the 
consultants and enters it as 
an allowance. Then, the 
figure becomes part of the 
discussion of whether the 
clients can afford to use tile 
on the roof or to build the 
pool house, and still get the 
electronics they want. 
Pinning down price on 
a complex automated sys- 
tem isn’t always possible, 
however. Kundig warns 
clients that it’s hard to 
evaluate what the costs 
will be before the house 
is finished. “There are hid- 
den costs that are never 
readily apparent,” he says. 
“I just tell clients that you 
can go to the moon with 
continued on page 36 
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expectation levels are set." 
Another designer of 
audio/video and lighting 
systems, Elliot Fishkin, 
Innovative Audio Video 
Showrooms, Manhattan and 
Brooklyn, N.Y., asks the 
same kinds of questions 
architects ask when they're 
designing a house: How do 
you anticipate living in this 
room? Do you more often 
watch movies or listen to 
music? What kind of music 
do you listen to? “I find out 
what’s important to people,” 
Fishkin says. “My best 
expertise is to be a catalyst 
for someone’s self-discov- 
ery, rather than prejudging 
whether they’re a candidate 
for a certain system or not.” 


residential architect / november 


another member of the 
design team. Palo Alto’s 
Borlik, of Young and Bor- 
lik Architects, says most of 
his clients work directly 
with the electronics coordi- 
nator. “We’re not trying to 
translate the tech informa- 
tion,” he says. “But we will 
listen to different options 
and help evaluate the advan- 
tages and disadvantages. 

“It ends up being an 
exploration every time you 
get into it,’ he adds. “I 
don’t depend on keeping 
up with the technology. It’s 
more common that I'm 
being led into new territory 
by the client.” 

Like architects, a good 
tech specialist will also 


—jon jackson, bohlin cywinski jackson 


client, “a very sharp mathe- 
matician and software de- 
signer,’ whose automation 
system was 100 percent 
smart. But he was so frus- 
trated with its logic that he 
considered taking it all out. 
“A lot of this is just 
plain fun, like a top-of-the- 
line Ferrari,” says Peter 
Duxbury, AIA, Duxbury 
Architects, Los Altos, 
Calif. “But it’s hard to 


choose the right level to go 


in at. We spend a lot of 
time with that" And, as 
with a project’s architectur- 
al design program, the 
smart-house discussion 
must involve both partners. 
“How often have I heard: 
“This is my husband's 


www.residentialarchitect.com 


34 


3uaranteed 


orl ife 7 


7724 


g 


Today's homeown a full life, not a life full of sanding, 
scraping, painting and caulking windows. That's why Silver Line 
makes beautiful, solid vinyl windows that offer all the good looks 
and solid performance of wood, plus the carefree convenience 

- «today’s busy homeowners demand. A multitude of unique design 
X. "innovations makes them easier to install, less work to maintain 
" and less stressful on the budget. 


The best thing about selling or installing Silver Line windows 

is knowing that their quality will stand the test of time. Our QC 
and testing are so rigorous, you can be sure they'll hold up to 
whatever Mother Nature throws at them. So the only call-backs 
you'll have will be for more windows. 


We ship millións of solid vinyl windows for new construction 
and replacement, more than anyone else in the industry, and 
we ensure the integrity of each window by making virtually 
every part — from the vinyl to the mounting hardware — in our 
own plants. That's why we're proud to back every window we 
make with a Limited Lifetime Warranty, one of the most 
comprehensive in our industry. 


With Silver Line behind you, you'll have it made in the shade, 
because you'll never find a better window or better support. 
To find out more, call 800-234-4228 or see us at 
www.silverlinewindow.com. 


Silver Line S 


Good As Gold HG 


WINDOWS 


® 


*Call for a copy of our limited lifetime warra 


gripe: x a x dius. o E Circle no. FJ ar 


LAN: Abbreviation for “local area 
network,” a group of personal comput- 
ers configured to share information, 
usually within one building. 


macro: A series of preprogrammed 
instructions that enable multiple tasks 
with a single command, so that, for 
example, one button can dim the 
lights, close the draperies, and start 

a movie. 


PIP: Short for “picture-in-picture,” 
a feature of many television sets that 
allows them to display an image from. 
a second video source along with the 
primary picture. 


rf technology: Stands for 
radio-frequency technology. Unlike 
most remote controls that use infrared 
technology, it doesn’t have to be 
pointed at an object and its signals 
can penetrate walls. It works within a 
range of 150 to 500 feet. 


structured wiring: A sys- 
tem of low-voltage wires designed to 
carry electronic signals through a home. 


glossary of terms 


cat 5: Short for‘ ‘catégoty 5; E 

a rating’ ‘system that refers: to: the 
number of twisted’ Wires an a tele- 
phone.cable. The more twists, the 
greater the bandwidth: and speed and 
thé less the interference i inthe trans- 
mission of voice and caepit data. 


; Cdüxiat cable: و‎ 
electrical cable typically used to carry 


signals for satellite. dishes, cable TV, 


'. and computer modems. `. 


composite cable: A single 


sheath containing different kinds of 
wires such as coaxial and cat 5 
cable. It speeds the: process of 

up grading à house: with new technol- 
ogy. Riber-opti 


& 


because they are less’ flexible than 
other wiring. 


DSL: Short for “digital subscriber 
line,” one of several methods for | 
delivering high-speed access to the 
Internet. It also lets users make and 
receive phone calls while surfing 


. glass, are. usuall 
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smart-house automation." 
Those elusive costs are 
linked to the fact that this 
is an emerging industry, 
and marketers haven't yet 
figured out how to offer a 
turnkey package. “It takes a 
lot of coordination on all 
sides," Kundig says. "How 
does the audiovisual com- 
ponent really work with the 
lighting system? How does 
the wiring get routed?" 
Such issues as where the 
regular electrician's work 
ends and a specialist's 
structured, or low-voltage, 
wiring job begins aren’t 
always well articulated. 
Like anything else, the 
decision to include sophis- 
ticated technology after the 
construction drawings are 
done will certainly send the 
budget skyward. For one 
thing, prior thought must 
be given as to where the 
infrastructure, or “nerve 
center,’ will be housed. 
Carl Brosius, Future 
Planning, San Francisco, 
says a typical home- 
automation network 


| the Net. 


requires a special, mois- 
ture-proof room at least the 
size of an 8-foot-by-8-foot 
walk-in closet. ^Unfortu- 
nately, we're still at the 
point where often the 
house is being built and the 
client comes to us, and 
then the budget starts to 
grow,’ Saunders says, 
adding, “but we haven't 
had any budget wars with 
architects so far.” 


designers, cabinetmakers, 
and electricians. But when 
a plan is presented early— 
ideally, during design 
development—architectural 
and aesthetic issues are 
fairly easily dealt with. 
George Ide, Smart 
House Digital Interiors, 
Atlanta, wants to be 
involved when architects 
are drawing up electrical 
and lighting documents. 
Furniture plans, ceiling 
plans, and the location of 
lights are important pieces 


of the puzzle. Ide notes that 
in his market there are 
about 40,000 home starts 
each year, and 4,000 to 
6,000 of those include a 
structured wiring package. 
For audiophiles and 
architects, the goal is to 
design a system that deliv- 
ers optimal performance 
without interfering with the 
rest of the room. Bob 
Kranston, Axiom Design, 
San Francisco, calls it archi- 
tectural electronics. And it 
always involves compro- 


mise. “In a perfect world, 
you'd place the speakers at 
a very specific height and 
orientation to the listener,’ 
he says. “But often they'll 
have to be placed in the 
wall instead of freestand- 
ing, and at a height that is 
out of your direct line of 
sight so they don't interfere 
with the aesthetics." 

Luna asks the tech 
experts for a laundry hst of 
the components that will be 
included, along with notes 

continued on page 38 


looking good 

Late introductions create a 
ripple effect for every- 
body—architects, interior 
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YOU MIGHT FIND YOUR CREW STARING AT THE CEILING. 
AND THEN YOU'LL PROBABLY JOIN THEM. 


Ply-Bead gives you the timeless beauty of tongue-and-groove planking in durable, easy-to-install 4’ x 8’ beaded panels. Ply-Bead 
Classic with 1.6” on center grooves is perfect for rustic wainscoting, porch ceilings and wall treatments. So save time, money, and 
add the classic look that never goes out of style. Use Ply-Bead from Georgia-Pacific. Call 1-800-BUILD-GP or visit www.gp.com. 


Georgia-Pacific <a 
PLY-BEAD PRODUCTS BEHIND SOLID SOLUTIONS 


Circle no. 233 


also means including 
enough kinds of low-voltage 
wire and enough outlets to 
anticipate changes. Ide uses 
both composite cable (a 
flexible sheath that holds 
multiple kinds of wire) and 
single cable, a combination 
that provides more conduc- 
tors and more types of wire 
to each location. “Running 
two coaxial and two cat 5 
cables to each location 
should meet any need,” 
he says. His smart wire 
package also includes a con- 
duit that’s run from a distri- 
bution center in the house to 
such strategic locations as 
the home office and the 
family room. 

Fishkin also runs more 


plaint is that the standard 
for residential wiring lags 
far behind that of commer- 
cial buildings. “One of the 
worst wiring design fea- 
tures I’ve seen in the resi- 
dential environment is that 
the wiring has been stapled 
to the joists and studs, 
so there’s no choice but to 
remove walls,” he says. 
“There needs to be a 
methodology for having a 
retrofittable wireway to get 
to each of the room loca- 
tions.” Flexible tubing that 
goes to each wall plate 
from the control center, 
for example, allows sub- 
contractors to pull wires 
through easily. 

Wiring for the future 


in addition to a superb 
appearance, clients want a 
design that allows compo- 
nents to be easily plugged 
in and out as the technolo- 
gy advances—sometimes 
as soon as six months after 
a system is installed. 


wiring for 
the future 
A homeowner may want 
to upgrade, either with the 
latest electronics or by 
expanding the scope of an 
existing system—say, by 
carrying music to more 
rooms in the house. In 
either case, a smart wiring 
system will prevent retrofit 
headaches. 

Brosius’ biggest com- 


practice 


describing their ideal place- 
ment. For him, the art of 
subterfuge may include cov- 
ering the built-in subwoofer 
speakers, which usually go 
in the lower part of a room, 
with grilles to make them 
disappear. “Although,” he 
notes, “the tech people don’t 
like it, because grilles can 
distort the sound and rattle 
over time.” 

Fortunately, electronics 
are getting more compact; 
speakers are smaller, and 
light control panels are 
becoming virtually invisi- 
ble on walls. “Some clients 
like celebrating the tech- 
nology a little bit," Kundig 
says. "Others want keypads 
to be very discreet." But 


A WORK OF ART. 


COMPLETE WITH A 


trademark of KitchenAid, U.S.A. © 2000. A 


that’s as smart as it is beau- 
tiful. But meanwhile, archi- 
tects must help clients fig- 
ure out what works for 
them, and leave the rest 

in the showroom. A trace 
of backlash is already start- 
ing to appear. "There's 

an interesting skepticism 
that’s emerging about the 
automation being done,” 
Kundig says. “It’s complex 
and expensive, and some 
people are not interested 

in it as they look deeper. 
But on the whole, smart 
houses are the wave of 

the future. It’s just a matter 
of time.” ra 


Cheryl Weber is a freelance 
writer in Severna Park, Md. 


expert to work with should 
judge candidates based on 
such forward-thinking 
practices. “As with any 
immature industry, the 
people who do smart hous- 
es are also in a learning 
curve,” Kundig says. 
“There’s a lot of movement 
and shaking around of peo- 
ple, so ask for referrals.” 
David Humphries, of 
Lutron, recommends ask- 
ing how long a specialist 
has been in business and 
what kind of equipment the 
firm installs. “Go with 
companies offering well- 
known brands,” he says. 
We may not be there 
yet when it comes to seam- 
lessly designing a house 


deconstruction,” Fishkin 
says. “I call it ‘wiring for 
the future’ on my propos- 
als, and only about one in 
100 customers rejects it.” 

Brosius predicts that in 
the future, most of the 
smart-house market will be 
in retrofit wireless work. 
“Tm a fan of composite 
solutions," he says, “‘provid- 
ing for high-speed cable 
lines at a minimum of one 
location in a room, and 
doing the subsidiary con- 
trols—for lights, thermostat, 
and low-speed data access— 
in wireless technology." 


settling in 
Architects looking for a 
reliable home-automation 


Introducing the new Dishwasher Series from KitchenAid. 
Totally redesigned, it's flexible enough to accommodate everything from delicate stemware 
to large cookware. The innovative wash system is quiet yet powerful. With door panels that can be easily 
customized and new split controls, this dishwasher is an efficient and beautiful way to leave a lasting 
impression. To learn more about the Dishwasher Series, and to view the entire KitchenAid? line, 
visit www.KitchenAid.com, or call 1.800.422.1230. 
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strands of wire than a cur- 
rent system needs, in a 
flexible metal conduit. He 
recalls how, recently, the 
practice paid off. Five 
years ago, he installed an 
audio system in a home. 
Though at the time the 
client didn't want music 
throughout the house, he 
nevertheless consented to 
more extensive wiring that 
could someday accommo- 
date, say, a computer net- 
work. Years later, the client 
purchased a Crestron wire- 
less home-control system, 
which works by radio-fre- 
quency touch panels. “I 
had put enough cat 5 wires 
in the right places that we 
didn't have to do any 
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THE NEXT WAVE IN HOMES IS CUSTOM ACOUSTICS. 


Tune Out. 


QuietZone® Noise Control System 

Working. Sleeping. Escaping. Whatever the reason, more 
customers are asking for dedicated “quiet zones” within 

their homes. Owens Cornings integrated QuietZone 

Noise Control System absorbs, blocks and isolates undesirable 
noises, turning any room into an oasis of peace and tranquility. 
It’s one smart part of our total acoustic solution. 


For more information, visit our website at www.owenscorning.com 
or call 1-800-GET-PINK 


OWENS CORNING WORLD HEADQUARTERS 
ONE OWENS CORNING PARKWAY 
TOLEDO, OHIO, USA 43659 
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SelectSound® Sound Quality System 
^ Theater-quality sound is a major asset in today's 
custom homes. And the Owens Corning SelectSound 

Sound Quality System is designed to provide it. 
Elegant, acoustically engineered wall panels absorb 
s and reflect sound as needed—allowing you 
to “tune” any room for optimum acoustic 


performance. It's one smart part of our total 
| acoustic solution. 
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To Register Call 


8 Shelley Hutchins at 202.736.3407 
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Who Can Enter n 
« custom home builders - architects : 
-remodeling contractors «kitchen and t and fee 
» planners, developers - + other ind nals deadline 


Entry form 


Eligibility Requirements | November 3, 


Design ۴ 
Awards : م‎ - Entries must be true custom homes, that ist | 2000 
S and built for specific clients and specific 


Custom Home magazine Projects must be completed after January 1,1 
announces the ninth ۱ already have won a Custom Home Design Av ligi Completed 


annual Custom Home entry binders 


Judging Process RS 
Design Awards program, An independent panel of وت‎ custom are due 
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theo 5 
and his architects 
make in-home theaters 


a hot ticket. 
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by cheryl weber 


topping by the conces- 
sion stand, the movie- 
goers pick up a bag of 
fresh popcorn, jujubes, 
and bottled water. They 
head down a thickly carpeted 
hallway and into the hushed 
theater, which glows under 
soft, twinkling lights. Plush 
armchairs beckon, a voluptuous 
velvet curtain parts, and music 
swells from all sides. Just in 
time for the latest flick at the 
local multiplex cinema? Hardly. 

In an era of movie-house 
chains, with their sterile audito- Custom home 
riums and tiny, curtainless screens, it's a scene theaters by Theo 
Theodore Kalomirakis and his team of architects — Kalomirakis (oppo- 
are staging for more and more clients, right in site, left) often 


P ۲ ; : include a marquee, 
their own homes. Call it the ultimate in home lobby, and man- 


entertainment, and one that, if the Greek-born nequin ticket-taker. 

entrepreneur has his way, may redefine the Architect and chief 

media room as we know it. operating officer 
Each year, Theo Kalomirakis Theaters (TK Michael Dalton 


. i (opposite, right) 
Theaters), New York, creates about 100 private heads up the firm's 


movie palaces for the ultra-wealthy. But this year, new line of standard- 
it launched an idea that appeals, price-wise, to a ized home theaters. 
much broader market. Clients get to choose from 

three predesigned home theaters, custom-tailored 

to their house and taste. “Traditional architecture 

is a service business, not about selling a product;" 

Kalomirakis says. “But I knew if I didn't do 

something product related, someone else would." 


cinema mania 

Amiable, intense, and impeccably dressed, Kalo- 
mirakis is at the helm of a staff of four architects 
and six designers trained in interior and industri- 
al design. Last year, he hired a chief operating 
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little theater was being featured in The 
New York Times “Home” section. The 
article got syndicated, and requests for 
similar home theaters began to trickle in. 
“My first project was for Ron Lauder, 
Estée Lauder’s son,” the designer 
recalls. “He saw the article and said, ‘Do 
the same thing for me.’ I said, ‘No, PH 
do something different. ” Two weeks 
later, Kalomirakis accepted another 
commission. Then, with encouragement 
from Forbes, in 1989 he launched a full- 
time home-theater business. 


re-creating the magic 

A return to New York University to 
study interior design provided a theo- 
retical framework for thinking about 
theaters. “The architectural integrity 
and definition of the movie room van- 
ished in the middle of the night, around 
the 1950s or ’60s,” Kalomirakis says. 
“I wanted to understand what works 
in great theaters and reduce the scale 
without making them look like a 
miniature set." 

The designer frequents used book- 
stores, searching out books showing old 
theaters with lavish details that have 
long since disappeared. And last sum- 
mer, he acquired two original doors that 
once hung at the Paramount Theater in 
Times Square. Yet for all the retro glam- 
our evident in the firm's work, the the- 
aters aren't just about nostalgia. They 
explore what it means to create a play- 
ful fantasy with contemporary language 
using real materials and fine craftsman- 
ship, artful lighting, and a focal point. 

When space and budget allow, the 
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officer, architect Michael Dalton, AIA, 
who also has an MBA from Columbia 
University, to develop the company’s 
line of standardized theaters. Kalomi- 
rakis has become a power player in the 
luxury market, helping to define the 
latest must-have goods for upper-crust 
clients who insist on state-of-the-art 
everything. But what has turned into a 
lucrative niche in a sizzling economy 
started simply as a personal passion. 
As a teenager in Athens, Kalomi- 
rakis was fascinated with film and 
loved to orchestrate the act of going to 
the movies. He bought his own projec- 
tor, printed up programs, and started 
inviting friends over for movies at his 
parents’ house. The images flickered 


on a screen hung in an open-air terrace. 


And in the background, the floodlit 
acropolis lent its own sense of drama. 

Fast-forward 15 years to the United 
States, where after studying film at 
New York University, Kalomirakis 
became a magazine writer, then an art 
director. It was while working for Mal- 
colm Forbes’ American Heritage mag- 
azine in the mid-1980s that he decided 
to indulge his enthusiasm for film by 
creating a real theater in the basement 
of his Brooklyn brownstone. It had 10 
red velvet seats and simple, contempo- 
rary decor with Deco accents. Kalomi- 
rakis named it the Roxy, after New 
York’s legendary Roxy Theater, which 
was torn down in 1960, 

As fate would have it, many of 
Kalomirakis’ friends were editors and 
writers. They came over for marathon 
movie sessions, and soon his magical 


Inspired by Radio 
City Music Hall, the 
Ziegfeld’s 40-foot 
lobby features three 
original movie 
posters; bird’s-eye 
maple, stainless 
steel, and ebony 
doors; and a Lalique 
chandelier circa 1928 
(far right). In the inner 
sanctum, moviegoers 
are greeted with silk- 
covered seats, black 
Ultrasuede walls, a 
silver-leaf ceiling, and 
fiber-optic lights that 
change colors. 


Kalomirakis designed 
the contemporary 
Copper Beach the- 
ater to complement 
the client’s collection 
of artwork by Picas- 
so, Warhol, and 
Christo. Concentric 
arches funnel the eye 
toward the prosceni- 
um. The grilles pro- 
vide ventilation and 
let light shine 
through. 


to re-create a movie house from his 
hometown in Toledo, Ohio. Although 
those ideas spark the design discussion, 
the architects insist that the theater aes- 
thetic tie in to the rest of the house. “The 
theater is like the house, but the volume 
goes up a bit,’ Kalomirakis says. “It’s 
not plopped down like an alien object. 
We've developed the architectural exper- 
tise of the theater, but understand and 
respect the integrity of the other spaces." 


putting it together 

To get a project built, TK Theaters 
becomes part of the consultant team 
headed by a client's architect or—in the 
case of a simple retrofit —general con- 
tractor. The firm provides three-quar- 
ter-scale shop drawings, which the 
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"the theater is like the house, 
but the volume goes up a bit." 


AIA. Pairs of painted-wood columns 
flank a lobby with a sofa and two club 
chairs. Double sets of leather doors 
with portholes lead to the theater itself. 
Inside, seating for 12 descends to a 
16-foot-wide by 9-foot-tall screen 
shrouded in tasseled curtains that are 
backlit with special lights—all of it an 
elaborate buildup for the main event. 

Designer Michael Brothers, who 
oversees the firm’s custom division, 
describes the theater spaces as rooms 
on steroids. “The custom division is 
like the boutique section,” he says. 
“We have to exceed what's going on in 
the house tenfold.” 

Many clients want an Art Deco-style 
theater that evokes the glamour of the 
Hollywood era. Another asked the firm 
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movie moguls 


—theo kalómirakis 


firm likes to provide a tantalizing jour- 
ney to the inner sanctum. About 75 
percent of the projects include spaces 
outside the theater—a lobby, ticket 
booth, pizza parlor, espresso café, even 
a brick sidewalk. That aspect of the 
work is what attracted staff architect 
Richard Lanning to the firm. "The fact 
that we're not just always doing one 
room makes the work engaging,” says 
Lanning, who formerly designed com- 
mercial theaters in Italy. “The projects 
have a concept beyond style and deal 
with the progression and interrelation- 
ships of spaces." 

A look at one complex on the boards 
finds a marquee with movie-star posters 
on either side, “to build excitement,’ 
says the project's architect, Aline Rizk, 


sculpted foam-board 
facades. The prosceni- 
um is made of wood 
with a stone-like fin- 
ish. The ceiling is a 
transparent theater 
curtain with fiber-optic 
lights stitched in. 
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This theater was 
designed to match 
the house’s Mediter- 
ranean-style lime- 
stone floors and plas- 
ter walls. Acoustical 
considerations pre- 
cluded hard materi- 
als, so an artist 


says. “I realized how much media im- 
mersion they had.” She recalls a client 
who would repair to the Four Seasons 
Hotel when his satellite link was down. 
For movie lovers who want a 
designer theater without the capital 
expenditure, last spring the company 
rolled out its Signature Collection of 
predesigned home theaters. Clients 
have a choice of Art Deco, traditional, 
and contemporary. The cost—from 
$50,000 to $100,000—includes every- 
thing except audiovisual equipment. As 
opposed to a custom solution, which 
is invasive for the client and can take 
more than a year from concept to com- 
pletion, Signature is a turnkey package 
that is designed to a room’s specifica- 
tions in about three months and takes 
company reps just five days to install. 
Dalton describes the collection as 
“an edge-to-edge solution of standard- 
ized parts, tailored to a home.” That 
includes a floor-to-ceiling acoustical 
system by Owens Corning that can be 
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house architect stamps. “The work is 
about the meeting of lighting, acoustics, 
and technology,’ Kalomirakis says. 
“Length, width, and height must carry 
proportions that are so precise.” 

The architects retain their own 
acoustical engineer, who fine-tunes the 
listening experience with custom wall, 
floor, and ceiling systems. Once the 
client chooses electronics components, 
a layout is created that takes into 
account the manufacturer’s specs for 
the size and ideal location of speakers. 
The hardware that drives all the ampli- 
fication and video systems creates 
quite an air-conditioning load—as do 
the dozen or more bodies packed into 
one room. And because a duct running 
into the theater would carry sound to 
and from the house, the room requires 
a dedicated HVAC unit. So, the acousti- 
cian must also specify for the contrac- 
tor’s HVAC sub the amount of air that 
needs to move through the duct, and at 
what speed, so as not to create a hum 
that interferes with the sound track. 

The median price tag for a custom 
project? A cool million, though the 
entry-level price is closer to $250,000. 
Clients shell out an average of $50,000 
for acoustical perfection, $100,000 for 
audiovisual equipment, $70,000 for 
smart wiring, and about $300,000 for 
construction costs. Design fees are 
billed at $80 a square foot. 


trickle-down economics 
So who are these folks spending cosmic 
sums to be entertained in privacy and 
sumptuous style? Although many of 
Kalomirakis’ clients are in the entertain- 
ment industry, including Roger Ebert, 
Eddie Murphy, and Dean Koontz, Dal- 
ton says the firm’s clientele is diverse. 
“The custom client is a rarefied global 
person with enormous wealth,” he says, 
noting projects completed in Greece, 
Germany, Great Britain, Mexico, the 
Caribbean, and the Ukraine. “They are 
very successful, entrepreneurial, not 
bashful about rewarding themselves— 
and they like movies.” 

It’s a créme-de-la-créme clientele 
Rizk observed at her previous architec- 
tural firm. “My wealthy clients running 
around with bodyguards didn’t want to 
go out in the evenings,” the architect 
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"custom architecture will continue to be important, 


because that’s where inspiration begins.” 


—theo kalomirakis o 3 
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chairs are more comfortable.” 

Like a savvy fashion designer, 
Kalomirakis' goal is to create a product 
line for virtually every pocketbook. 
Coming soon from TK Theaters is the 
Armani X of theater design—a 14- 
foot-by-19-foot theater that's priced 
around $25,000, and simple enough for 
a homeowner to put together with a 
screwdriver. “At any point on the con- 
tinuum, someone can get a piece of our 
world,” Dalton says. “It depends on 
what level of uniqueness they desire." 

So is a product-oriented business the 
next wave for TK Theaters? Never, 
Kalomirakis says. “Custom architecture 
is our core business,” he says. “Tt will 
continue to be more important, because 
that's where inspiration begins. If not, 
everyone can catch up with us.” ra 


Cheryl Weber is a freelance writer in 
Severna Park, Md. 


The 1,000-square- 
foot Roxy (above), 
with its red velvet 
seats and Deco 
accents, was Kalo- 
mirakis' first private 
theater, built in the 
basement of his 
Brooklyn home. 
Serendipitously, 
demolition unearthed 
old programs from 
the original Roxy 
Theater in Manhat- 
tan, which was razed 
in 1960. 
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tuned to concert-hall quality. Patented 
last July, it uses thin, reversible wall 
panels made of fiberglass and chip- 
board that absorb and reflect sound. 

Such a technologically complex 
room means thinking twice before tak- 
ing too many liberties with proportions. 
And although the theaters’ aesthetic 
look is set, a client's architect does have 
some say in the detailing. “It’s a colle- 
gial discussion,” says Brent Schulz, 
AIA, project manager for the Signature 
Collection. “If there's something the 
architect feels strongly about, we talk it 
over." For example, the company has 
incorporated light covers used in other 
rooms of the house, or raised a ceiling 
to create cove lighting. "And we've had 
a lot of interior designers who want to 
use their own furniture," Schulz says. 

Clients can test-drive and purchase the 
theaters directly at the company's Man- 
hattan showroom. But they're also sold 
wholesale to architects, interior design- 
ers, audiovisual dealers, and builders of 
posh communities. “Our message won't 
resonate with every architect,’ Dalton 
says. “But some will say, ‘I have other 
projects to do and want to give my 
clients the best in the world." 

Rod Lache, an auto-industry analyst 
for Deutsche Bank, built an addition at 
his New Jersey home just for a Signa- 
ture theater. *Given my line of work, 
and with two small kids, I don't have 
time to go to the movies," he says. 
“This has a lot of the aesthetic features 
of a real movie theater, like columns, a 
coffered ceiling, and step lights. But 
the sound quality is better and the 
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lobby;such icons as 
old movie" posters 
are meant to seduce 


An “American base- 
ball legend" owns th 
lavish contemporary 
theater, aptly named. 
First Run (this page _ 


Solatube. 
The Miracle Skylight. 


A Solatube 
skylight is the easiest, most 
affordable way to bathe your home in 
radiant, natural light. Solatube’s ingenious, patented 
design features super-reflective, space-age materials that capture 

and channel maximum light directly where you need it. Great for 
dreary rooms, hallways and bathrooms. Compare Solatube with any 
other skylight. You'll see the difference is night and day. 

* 10”, 14? & 16” sizes available 

* Costs less than conventional skylights 

* Easily installs in about 2 hours without major 

construction 
* Professional installation available 


* Accommodates virtually any roof 
* 10-year product warranty 


For info on becoming a Solatube Distributor call: 


800 966 7652 ss 
8: SOLATUBE 


www.solatube.com 
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Whether you're 
building a castle 
or a two-bedroom 
bungalow, you'll 
love the Quality 
Advantage of 
Reward insulating 
concrete forms. 


Rom p 800-468- 634 á Call today and order your 
complete catalog of top 


Insulating Concrete Forms www.rewardwalls.com 24 home plans. 
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rERPE. 1 مر‎ VISION 
BOB TIMBERLAKE® & SEA GULL LIGHTING 


The design process begins with an overall goal — from the first line on paper to the last piece of mortar, there is a purpose, an intention. 
No less important to that design and character should be the lighting fixtures — light sets the mood and tone in every room. 


Artist and designer Bob Timberlake and Sea Gull Lighting have joined together to create an extraordinary lighting collection; 
an exceptional opportunity for you to specify lighting fixtures that compliment your design intentions, dramatically, subtly, functionally. 


For more information about the complete line of Bob Timberlake lighting, contact your Sea Gull Lighting Sales Representative today. 


301 WEST WASHINGTON STREET ۰ RIVERSIDE, NEW JERSEY 08075 
PHONE 800-347-5483 ۰ FAX 800-877-4855 


Visit our web site at: http://www.seagulllighting.com 
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Build Your Reputation on 
WELL-CONNECTED House’! 


CONTINUOUS LOAD TRANSFER PATH. wos 7 5 


In new construction or older retrofits, 
Strong-Tie® connectors help provide the 
continuous load transter path of a 
well-connected house. | NN 
GREATER DURABILITY. FTT = HEB 
Solid connections at 

and roof rafters, mean 
greater durability to help 
withstand imposed loads 
at critical building 
junctures throughout 
the structure. 


LOW INSTALLED COST. 


Engineered for quick ۱ 
and easy installation, |. | Sw 
Otrong-Tie connectors » | 

save coste in time, labor 
and materials. For retrofit, 
remodeling or new 
construction, they're the 
first choice for professionals. 


CODE RECOGNIZED. 


Otrong-lie has more code- 
recognized connectors than 
any ot its competitors. Since 
1956, we ve set 
the quality 
standard in 
the timber 
connector 
industry- and 
have earned the 
reputation of 
having no equal! 


For extra 
reinforcement 
where it counts, choose 
Strong-Tie, the brand to help 

you get well-connectea 


SIMPSON STRONG-TIE? CO., INC. 


= The World's “No Equal” Structural Connector Company 


National Toll Free: 800-999-5099 Web Site: www.strongtie.com 150 9001 
California w Connecticut m Florida m Illinois m Ohio m Texas m Washington m British Columbia m Ontario 
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Put some Vir tu 05۷ back into your designs. 


It’s a paintbrush on a blank canvas. A sharp chisel 
ready to cut stone. It’s ArchiCAD software. The 
ultimate architect’s tool. ArchiCAD’s easy-to-use 
interface allows architects and designers to create, 
rather than draw, to build rather than draft. 

It offers cutting edge presentation features, 
automatic documentation, intelligent objects, and 
is fully compatible with AutoCAD. Graphisoft has 
been developing design solutions around the 
building simulation philosophy for 18 years. 


We invite you to look at the standard in automated 
building simulation and documentation. It comes 
with a 30-day guarantee, and getting our CAD 
productivity kit on how to move from any software 
to ArchiCAD is as easy as calling 

Or visit our website at 


“Traditionally, you don’t know if a project is a success 
until you walk in the building after the painters have 
left. ArchiCAD allows the client to look behind the 
curtain; they don’t have to read the architect’s mind.” 
MICHAEL HRICAK, AIA, PARTNER, 
ROCKEFELLER/HRICAK ARCHITECTS 


“My customers have become accustomed to asking 
‘Can | see what this would look like?’ They know I can 
make the change and show them the results right then, 
or e-mail it to them later.” 
MIKE OSTERMANN, OWNER, 
OSTERMANN HOME DESIGN AND MILESTONE STUDIO 


“ArchiCAD has given us a tremendous amount of power, 
and it has a short learning curve.” 
MALCOLM DEIGHTON, CO-OWNER, 
DEIGHTON GIBBS ARCHITECTS 
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picture MAR 


four custom theaters 
mix high tech 


with high style. 


و۳ 


by nigel f. maynard 
and meghan drueding 


a new slant 


Before these custom-home clients even dreamed about 
a theater, they had the forethought to request 8-foot 


ceilings in the lower level of their new home, a 12,000-square-foot 
Georgian in an Illinois suburb. They had a feeling they might want to do 
something interesting with all that space. 

Devoted film buffs, it didn't take them long to decide to install a 
plush home theater, complete with tiered seating—just like the real 
thing. “The interior space did not have that, so the room had to be 
reconfigured,” says Chicago architect Allan J. Grant. He achieved the 
effect by elevating the two back rows of cushioned seats on platforms. 

Dealing with acoustical issues was more complicated. The 22-by-26- 
foot theater is located in the basement, next to a recreation room and a 
video arcade. It also sits below the living room. Though it was unlikely 
that noise would be a problem, Grant took no chances in the high-end 
project. He insulated the walls and the ceiling with acoustical batts, and 
specified a '^-inch soundboard in the ceiling before the drywall was 
applied. “What I did was create an envelope around the room so that 
even if there was noise, it would not interfere with the space," he says. 

The homeowners discovered the Art Deco front-row seats in the 
recesses of a resale shop and took the design cue for the rest of the room 
from their style. Intended only as a decorative element, the seats are too 
close to the screen for an adult to watch a movie comfortably. However, 
they turned out to be just perfect for children. 

“These types of spaces are fun,” says Grant. “You get to work with 
theatrical motif and with different decorative elements. It’s a kind of 
fantasy—as the movies are.” —n.f.m. 
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architect: 

Allan J. Grant and Asso 
contractor: 
Harold O. Schulz. Evans 
audio/video consultant: E 
Mills Custom Audio Video, Buffalo E Il. 
project size: 

572 square feet 

cost per square foot: 
Withheld 


Bob Shimer © Hedrich Blessing 
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architect: 

Ferguson, Shamamian & Rattner, New York 
contractor: 

MJM Construction, Peekskill, N.Y. 
audio/video consultant: 

Ultimate Sound, Long Island City, N.Y. 
interior designer: 

Bunny Williams, New York 

project size: 

600 square feet 

cost per square foot: 

Withheld 
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picture this 


out of sight 


New York architects Mark Ferguson, 
AIA, and Don Rattner weren’t about to 


let high-tech audiovisual equipment steal the show 
in this grandly detailed Connecticut family room. 
“When you’re dealing with a traditionally designed 
home, you generally don’t want the audiovisuals to 
be seen,” says Rattner. “This project almost begs to 
be approached in that way, because the equipment is 
of an entirely different nature from the furnishings.” 

So, with the help of New York AV consultant Jack 
Borenstein, they designed an elaborate system of 
moving parts to disguise the modern intrusions. A 
video projector spends most of its time embedded 
behind the 14-foot-high, beaded-oak ceiling. At the 
touch of a remote-control keypad, the projector low- 
ers on a mechanized, built-in platform. Likewise, a 
5-foot-wide screen tucked up into the crown molding 
folds down through a slot above the fireplace, pow- 
ered by hinging mechanisms within the molding’s 
brackets. The speakers that relay the room’s surround 
sound are barely noticeable, as they’re tinted to match 
the ash-blond wood of the sloped ceiling sections 
that hold them. What makes Ferguson and Rattner’s 
solution different from other “seamless integrations,” 
then, is that it really is seamless. By making the 
room’s ornate moldings work with the AV equip- 
ment, not against it, they eliminated the need to com- 
promise either aesthetics or technological prowess. 

The architects were equally careful in choosing 
the location of key components. They placed the 
screen above the fireplace, so that the two elements 
wouldn’t compete for attention. “The fireplace is the 
focal point of the space, so naturally the furniture 
arrangement responds to that,” says Rattner. “It made 
sense to put the screen above it so that the room’s 
occupants can enjoy the fireplace and a movie or television at the same 
time.” A tower containing master audio/video controls for the entire 
house is centrally located just off the house’s main hallway, behind a 
mahogany panel. 

Ferguson and Rattner also designed lighting controls and a whole- 
house sound system for the project. “The fact this was a new house, not 
a retrofit job, helped,” Rattner points out. “We designed the AV system 
as we were designing the rest of the house, so we had the advantage of 
knowing the dimensions of the equipment we’d be using.” But the proc- 
ess was a learning experience. “We had done components of stuff like 
this before," he says. “But never to this extent."—7r.d. 
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catch the wave 


Electronics aficionados. That’s what architect 
James Hann, AIA, calls the clients for this 


high-wattage Palm Desert, Calif., residence. “The theater kept 
getting bigger each time we revised the plans—that was how 
the owners wanted it,” he recalls. “They were very involved 
in the room’s design.” So were a lot of other people. When 
Hann drew up the initial plans for the house, he included a 
space for the theater. He then turned over the job of design- 
ing the room and selecting equipment to AudioVisions, an 
AV consultant based in Lake Forest, Calif. AudioVisions 
enlisted the help of highly regarded acoustic designer Keith 
Yates, and this serene, streamlined home theater was born. 

The room’s undulating ceiling is part of Yates’ strategy 
to deliver the most perfect sound quality possible. Fortu- 
nately, it happens to echo the curved walls throughout the 
rest of the 5,000-square-foot house. It also provides an ideal 
hiding place for the video projector, which is nestled 
between the ceiling’s two dips. But while the theater’s 
curves and subdued colors link it visually to the other rooms 
in the house, it’s clearly meant to be its own distinct realm. 
Neither the mahogany on the ceiling and cabinets nor the 
black granite of the countertop appears elsewhere in the 
home. And the absence of windows, which prevents natural 
light from interfering with picture quality, contributes a 
sense of detachment from the rest of the house. 

Though the technology incorporated into the theater is 
complex and cutting-edge, little of it is readily visible. Cloth 
panels cover the speakers that flank the screen and the sub- 
woofer underneath it. “There’s also a speaker behind the 
screen, which has tiny perforated holes in it so that dialogue 
coming out of the speaker seems to travel right out of movie characters’ 
mouths,” says Paul Self of AudioVisions. “Just like at a commercial 
movie theater.” Cabinets conceal all of the room’s AV controls and 
equipment, including a DVD player, a VCR, and a turntable. 

Flexibility was another key factor in the room’s design. Thanks to a 
customized masking system, it’s possible to watch television without the 
black lines that usually bookend a movie screen. “When you want to 
watch TV, two motorized masks will come down and transform the 
screen into a square,” explains Self. The owners wanted to be able to 
receive HDTV (high-definition television) when it becomes available, so 
the projector is HDTV-compatible. 

With its cast of thousands—architect, builder, theater designer, acousti- 
cal consultant, and clients—the creation of this theater could have become 
a serious melee. It didn’t. “It was great to have Keith Yates involved, be- 
cause he really expanded the scope of what we were able to do;" says Self. 

“It was just a very enjoyable project to work on," Hann concurs. “The 
client had a great sense of humor.’—m.d. 
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architect: 

James Hann AIA Design, Scottsdale, Ariz. 
contractor: 

Fedderly Co., Palm Desert, Calif. 
audio/video consultant: 
AudioVisions, Lake Forest, Calif. 
acoustic designer: 

Keith Yates Design Group, Auburn, Calif. 
project size: 

800 square feet 

cost per square foot: 

$85 
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architect: 

The Evans Group, Orlando, Fla. 
contractor: 

Borelli Construction, Naples, Fla. 
audio/video consultant: 
Designer Audio, Naples 

project size: 

288 square feet 

cost per square foot: 
Withheld 


Laurence Taylor 


batt insulation, which has sound insulation qualities. And, he 
speced open trusses in its floor rather than I-joists—which, he 
says, would have transferred sound between rooms. A resilient 
channel—a plastic membrane mounted perpendicular to the 
trusses—muffles noise further by dispersing it evenly. 

The 16-by-18-foot room’s decor discreetly incorporates other 
noise-control tricks. The three-dimensional banding around the 
ceiling absorbs sound. Ultra-suede—wrapped acoustical panels 
provide a rich topping for the ceiling and walls, while standard 
wall-to-wall carpeting covers the floor. LaPiana characterizes 
the theater as “a modern interpretation of Art Deco style.” With 
its 7-foot movie screen and rows of built-in seats—not to men- 
tion a lobby and popcorn area—the space feels just like a real 
movie theater. Except it’s more comfortable—and, when there’s 
no movie playing, it’s the quietest room in the house.—7.f.m. 
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sound decisions 


The owners of this Naples, Fla., custom theater will tell 
you that change is a good thing. Take this room, for 


example. Originally, plans had called for a dual-purpose family and 
media area. The project's audiovisual consultants, however, suggested 
the space would be more dynamic as a single-function home theater. 
The clients adjusted their plans accordingly—with dramatic results. 

But the new scheme brought challenges. Located on the second floor 
of a 7,800-square-foot Tuscan-style home, the theater sits next to the 
upstairs bedrooms and above the family room. Noise control was a major 
concern, so designer Jim LaPiana devised an acoustical system that 
would compensate for the configuration. *We had to do as much isola- 
tion as possible in the drywall upstairs and downstairs to make sure noise 
was not an issue," says LaPiana, director of design at The Evans Group 
in Orlando, Fla. So, he stuffed the theater's walls with regular fiberglass 
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It’s simple... you are in control. 

You tell us where you work, the size of job you 
prefer and the work you want to do. We then go 
out and find customers who are right for you. 


The customers and projects we find for you to 
bid on are real projects... ready to go. This 
saves you time and means you will do more 
building and less prospecting. You'll also save 
money because you choose and pay for only the 
leads that match your business. To see if you 
qualify and to put our national sales force to work 
for you, call us immediately at 1-800-240-5214 
or go directly to www.ImproveNetPRO.com. 


ImproveNet | _ 


How Do YOU 
Find Your 
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Find Your Future 
Profits in the Past at 
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ARESTORATION 
۹ NOON 
Washington DC Hilton & Towers 


January 14-17, 2001 


No doubt about it- 


Spending on renovation is growing faster 
than spending for new construction. 
And in new construction, "historically 
inspired" is the hottest trend. 


Come to R&R 2001 to: 


v see the latest products and services 
from over 275 exhibiting companies for 
building exteriors, interiors, landscapes, 
streetscapes and gardens 


learn in over 75 conference sessions 
and workshops about the latest 
methods and materials, as well as time- 
tested techniques of traditional crafts— 
plastering, tuck pointing, mold making, 
decorative painting, historic roofing, 
paperhanging, gilding, stone/masonry 
restoration and much more 


network with prospective clients and 
allied professionals who can refer new 
business to you—over 6,000 attendees 
expected (architects, interior designers, 
landscape architects, facility managers, 
builders, contractors, developers, 
planners, government officials and 
others) 


earn continuing education credits 
(program endorsed/approved by AIA, 
ASID, IIDA, ABC, APA, AIC, NKBA, 
ASLA) 


Seating at some events limited! 
Reserve your place! 
Advance registration deadline is 
December 15, 2000. 


For more information, contact: 
EGI Exhibitions 
(tel) 800.982.6247, 978.664.6455 
(fax) 978.664.5822 
email show@egiexhib.com 
www.restorationandrenovation.com 


۲ "san Fraficisco, CA 
perember 6-8, 2000 


Ho ; Tê ortoreadditional 


Mor tion, contact jfousing 
SUD» y 4. 2537. Orgemail 
büsiige hanieysifóód:cont: 


No Nails 
(Adhesively Applied) 


No 
Caulk Required 


The Only Thing That Shou 


888-629-5899 


www.canamould.com 
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Why let customers get wind 
of the wrong ridge vents? 


Some ridge vents can actually suck hot air, rain and snow 
into the attic—leading to heat and moisture damage— 
exactly the opposite of what they’re supposed to do! 
Not so with ShingleVent? Il from Air Vent. It provides 
exceptional performance when it comes to airflow, heat 
reduction and weather protection. Don't take a chance ran 
with the ridge vent you use. Choose ShingleVent II RIDGE VENT 
from Air Vent, or your 


homeowners may be Nar VENT INC. 


airing their complaints. www.airvent.com 


Avan ven inc 


Learn why some ridge vents are much more effective than others. 
نت تس‎ Call 1-800-AIR-VENT (247-8368) for your FREE video 
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Superior Clay Rumford Fireplaces 


Throats, Snoke Chambers, Dampers Instructions 
MEZ TT. 


m 


hk 
A 


Tall and elegant... . the fireplace that keeps you warm 

Based on the principles of Count Rumford, the streamlined throats and smoke 
chambers installed in masonry fireplaces built to our specifications radiate more 
heat to the room, waste less heat up the chimney and burn more cleanly. 


Phone: 740-922-4122 
1-800-848-6166 


http: // www.rumford.com P.O. BOX 352 UHRICHSVILLE, OHIO 44683 
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Where the 
Industry 
Goes to 
Market 


Jan.31- Feb.2 


Conference: 
Jan. 30 - Feb. 2 


Sands Expo & 
Convention Center 
Las Vegas, Nevada USA 


Qwned and Produced by 


EXHIBITIONS 


Sponsared by 


off the shelf 


lighten up with these 
six stylish fixtures. 


twister 


Far from the straight and narrow, 


h 
| 


Flex 12 low-voltage lighting | 


features a ribbon-like track that can be shaped by hand, allowing for an infinite number of 
design options. The track measures 1% inches wide and has a matte aluminum finish with 
an insulated core. A range of optional spotlights and decorative pendants is available. 


Juno Lighting, 847.827.9880; www.junolighting.com. 


cool shades 

Splash a little color on drab 
white walls with these bril- 
liant lamps from the Linear 
Wall series. The mouth-blown 
Murano glass fixtures use 75- 
watt halogen bulbs. Choose 
from cobalt blue, mint green, 
opal white, amber, and red, 
with either a polished chrome 
or a satin chrome finish. LBL 
Lighting, 800.323.3226; 
www.lbllighting.com. 


zoom! 

Designed for display and architectural environments, the BP75 Image 
Projector Series has camera-like framing shutters that render the 

light beam into geometric shapes, adjust its size, and sharpen and 
soften its edges. The fixture can also be used with gobos to project, 
size, and focus images on the wall. Available in black, white, silver, 
graphite, and platinum finishes. Lighting Services, 800.999.9574; 
www.lightingservicesinc.com. 


continued on page 66 
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y qu a reason more of your customers choose Heat-N-Glo than 
any other brand of gas fireplace. It's easy. They're simply the best. 
Sure, our energy-efficient direct vent fireplaces protect air quality 
and offer directional heating. But it's the realistic quality of our logs, 
the color of our flames and the steady warmth of our fire that makes 
us the industry's most requested brand. Millions of smiles have been 
lighting up rooms across the country for a quarter of a century— 
thanks to our Heat-N-Glo fireplaces. 


2 
For FREE information 
call today! 1-888-427-3973 H EAT N G LO 
or visit fireplaces.com No one builds a better fire 


A division of Hearth Technologies, Inc. 
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off the shelf 


italian nice 
Simple yet striking, the GlassGlass line of pendant lighting 
boasts hand-blown Italian glass in a variety of colors and 
shapes, including globes, bells, funnels, bullet heads, and 
daggers. The support ring, frame, and ceiling riser come 
in matte gray, matte black, plated polished chrome, and 
gold extruded aluminum. Luce Plan USA, 


212.989.6256; www.luceplanusa.com. 


keeping trim 
Calculite Evolution recessed 
lighting utilizes interchange- 


able reflector trims so that 


the same fixture can be used 


as a downlight, wall wash, 


prizewinner 

The Smarthead ceiling-suspended and 
track lighting system features an unusual 
integration of spotlights and projector 
lights with an extensive array of light 
sources and optical accessories. The fix- 
ture was a favorite among designers at 
this year’s LightFair International trade 
show: It won the Best of Category award 
for Most Innovative Product. Targetti- 
Tivoli, 714.957.6101; www.targetti.com. 


accent, or wet location fix- 
ture. The light incorporates 


specification-grade optics 


for glare control, high 

efficiency, and adjustability. Innovative optics permit lamp 
and distribution changes from below. The fixture is offered 
in 4-inch and 6-inch apertures. Lightolier, 800.215.1068; 
www.lightolier.com. 


—katy tomasulo 
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does that mean you 
now have nine? 


| 


When hiring, you want employees that go the extra mile for your business. You 
should expect the same from your technology investments. Outfit your business 
with PCs preinstalled with Microsoft? Windows? 2000 Professional and Office 
2000 and make the most of your time and your people. Running the 2000 
generation of software from Microsoft ensures your PCs are powered by the most 
reliable Windows operating system. And you'll be able to do more with what you 
have using the world's leading productivity suite—complete with tools* specially 
designed to help smaller companies better manage their finances, serve their 
customers, and reach new markets. Choose Windows 2000 Professional and 
Office 2000 and watch your business multiply. 


To learn more, visit www.microsoft.com/businessdesktop 
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AIRCRAPT CABLE, TYP. 


STEEL TRUSS, PTD. 


Illustrations: Rick Vitullo 


(SANDEVASTED ON TOF 
SURFACE ) 


At one end of the bridge, two 
glass-plank steps accommodate 
a 12-inch difference in elevation 
between the two second-floor 
wings. Their detailing resembles 
that of the rest of the bridge floor. 
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l6 2" LONG BRIDGE 


he speced structural laminat- 
ed glass and slender steel 
members as its components. 
Both materials, he points 
out, are sturdy, versatile, and 
inexpensive. 

To build the bridge, 
Gastinger concentrated first 
on its support system. He 
consulted with structural 
engineer Cheri Leigh, PE, to 
design the steel framework, 
which essentially consists of 
two parallel bottom-bearing 
trusses. He and Leigh 
planned the patterning of the 
stock steel members to 
ensure both a pleasing aes- 
thetic and a sound structure. 

Once the framework was 
assembled, Gastinger set 

continued on page 72 


hands on 


splendor in the glass 


a transparent interior bridge links a home’s two wings while maximizing natural light. 


by rick vitullo, aia 


J hen Kirk 
" Gastinger, FAIA, 
* of Gastinger 
Walker Harden Architects 
in Kansas City, Mo., 
designed a home for him- 
self and his wife, he took 
full advantage of the 
clients’ absolute confidence 
in his abilities. His plan for 
a compact two-story home 
included unique architectur- 
al details that may well 
have disconcerted more 
conventional ۰ 
In this case, however, 
inspiration blossomed free- 
ly, with such felicitous re- 
sults as this ethereal glass- 
bottomed interior bridge. 
The Kansas City house 
consists of three major 
parts: two private wings 
flanking a stunning double- 
volume living/dining area 
bathed in light from a win- 
dow wall. “We wanted a 
theatrical but not too expen- 
sive feature in this public 
space, since the stairway— 
the usual place for a house's 
dramatic touch—is hidden 
behind a wall at the other 
end of the room,” Gastinger 
says. Hence, he conceived 
an elegant second-story 
"skywalk," which traverses 
the house's public core, 
connecting the bedroom 
wings. So that the 4-foot- 
wide bridge would not block 
light from the window wall, 
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Fashion begins at home 


ARMANDO TESTA 


Ceramic Tiles of Italy 


Circle no. 294 


ore information, please contact: Italian Trade Commission - Ceramic Tile Department 499 Park Avenue - New York, NY 10022 - tel. 212 9801500 - fax 212 7581050 - www.italtrade.com - newyork@newyork.ice.it - www.ceramictiles.it 
Tiles of Italy, promoted by Assopiastrelle (Association of Italian Ceramic Tile and Refractory Manufacturers), is a registered trademark of Edi.Cer S.p.a., the organizer of CERSAIE, the world's largest International Exhibition of Ceramics for the Building Industry and Bathroom Furnishings, Bologna, Italy, October 2 - 7, 2001. www.cersaie.it 


hands on 


I" THICK LAMINATED 
GESS PLANE , 
14" × 44" EkcH 


۱ 
the floor in place. This lg" 0۱۸ STEEL 
involved spanning the 
space between the trusses 


with 1-inch-thick glass FIELD “WETALLED |. 
GROUT LAYER, lla ۶ 


planks, sandblasted for 
modesty. The 24-by-44- 
inch structural laminated 
planks had arrived from the 
supplier individually pre- 
mortared into lightweight 
steel frames, a nearly invis- 
ible detail that protected 
the glass edges during 
shipping and installation. 
As each plank was posi- 
tioned—sandblasted side 
up, for a nonslip surface— 
its frame was welded to the 
trusses at either end. 

For the railing, Gastinger 
opted for a simple triangu- 
lar pattern—also made of 
steel members—fortified 
with horizontal steel air- 
craft cables set 4 inches 
apart, as required by code. 

Client feedback, accord- 
ing to the architect, has been 
remarkably positive. ra 


SILICONE SEALAN 
OVER. l4“ NEOPREN 
PACKER RoD 
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Rick Vitullo, AIA, is founder 
and principal of Vitullo FACTORY- INSTALLED CR 

Tick 5 
Architecture Studio, MAKE eo i ig 
Washington, D.C. 


la" Tice STEEL 
FRAME SUPPORT FOR 


got an idea? Claes PLANKS 

aan Share clever design and 
construction details with Each glass plank is set 
your peers. Submit onto waterproof setting-bed 
sketches, construction material and welded to the 


trusses for stability. 


drawings, and descrip- 


tions to: Hands On, 
residential architect, 

One Thomas Circle, N.W., 
Suite 600, Washington, 
D.C. 20005. 
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Indoors or out, 


UNCTIONAL OT decorative, lighting is an important facet to consider 


when designing a home. Aside from illuminating dark 
areas, it can be used as a guide, a display tool, or even a 
work of art. The possibilities are endless. And as you’ll 


see from the highlighted companies below, lighting 


advanced control systems are changing that. LiteTouch controls 
integrate with virtually all other home control systems to simplify 
the design and programming of lighting, security and appliance 
controls. Customizable faceplates make it possible to blend the 
controls into any décor. 


Lastly, if you are looking for a simple way to dress up your light- 
ing, Torrence Coverplates, the originator of full service custom 
coverplates since 1981, now introduces A Better Coverplate 
(ABC). ABC is a standard product for all AC services and it is 
available in Red Oak starting at only $10. 


Lighting is changing—and fast. There’s never been a better 
selection of quality products from manufacturers. Check out the 
following web sites for more product offerings: 


www.thomaslighting.com 


www.coverplate.com www.waclighting.com 


www.litetouch.com 
www.seagulllighting.com 


manufacturers are getting more creative and innovative. 


Lighten Up 
Every home has those hard to light places—under 
and inside cabinets, toe spaces, etc... . W.A.C. 


Lighting makes it possible to shed light on spots 
like these with their linear lighting systems. These 
systems offer a wide variety of fixtures and bulbs 
that meld into each job seamlessly. 


Whether lighting is dramatic, bold or exciting, it is a reflection of 
your client's personal style and taste. No matter what they prefer, 
they'll find something to their liking at Thomas Lighting. The 
company's products are available in three different styles— 
Casual Classics, Soft Contemporary and Traditional Elegance—to 
complement any home. 


Decorator's Showcase 

Decorative lighting is not a new concept. Think back to all those 
Tiffany lamps from years ago. But once again, its popularity is 
soaring. Manufacturers like Sea Gull Lighting are creating prod- 
uct lines rich in style and design. For example, the Saranac Lake 
line is inspired by the natural twists and curves of a vine with rus- 
tic charms and sophisticated curves. 


Problem Solved 

The dramatic power of light and shadow often comes at a 
price—a myriad of buttons and switches that leave homeowners 
in a state of utter bewilderment. But LiteTouch technologically 


1.Sea Gull Lighting, Circle no. 368 2.Thomas Lighting, Circle no. 369 3.WAC Lighting, Circle no. 370 
4.Torrence Coverplates, Circle no. 371 5.LiteTouch, Circle no. 372 


special advertising section 


lighting showcase 


Brilliant Solutions in Lighting Automation 


Lighting Control 
System 

Distinctly elegant and easy-to-use, the 
LiteTouch 2000 is a residential/ mid- 
range architectural lighting control sys- 
tem designed for flexibility and reliabili- 
ty. The LiteTouch 2000 can be interfaced 
with telephones, motion sensors, and 
security systems. (801)268-8668. 
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Providing a choice for your 
lighting and plumbing needs 


fixture 


Store.com 


۶ Free shipping on most items 
+ Over 12,000 lighting and plumbing fixtures 
e 40% off retail prices 

e Net pricing for Trade Professionals 


* Custom bids and quotes 


For additional 1 O96 
off enter coupon 
code #hhrz-5974 
at next checkout 
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LIGHTING 
SOLUTIONS 


With Progress Lighting, you don't need multiple light- 
ing suppliers. We're the largest manufacturer of residen- 
tial lighting in the U.S. with over 2,600 choices, includ- 
ing matched fixture families for open floor plans. To 
find out more, visit our web site at www.progresslight- 
ing.com or call for a copy of our catalog-the largest in 


the industry. 
"PROGRESS 
LIGHTING 


Progress Lighting 
PO Box 5704 
www.progresslighting.com 


Spartanburg, SC 29304 
(864)599-6000 
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FLEXILIGHT" 
BY OUTWATER 


Priced as low as 99* per foot, 
OurwarERS UL Listed, 120 volt or 

۱ low voltage format of Flexilight" 

¦ Decorative Rope Lighting 
j enables you to cost effectively 

| and effortlessly design, decorate 
۱ and build with rope light as 
1 never before! Install and create 
| illumination in cabinets, over 
| counters, in valances, cornices or 
—| wherever ambient lighting is 
“| required. Available in eight dif- 


| ferent colors in both 1/2" and 


3/8” diameter formats, 
| Flexilight" is sold in 30’or 150’ 
| full coils that can be cut in incre- 
| ments as needed. Numerous 
| complementary accessories 

| enable all types of applications. 
| FREE Catalog! 


ARCHITECTURAL PRODUCTS BY OUTWATER 
Call 1-800-835-4400 = Fax 1-800-835-4403 
www.outwater.com 
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www.columns.com 


Voted No. 1 Preferred Brand in U.S. 


Woop 
POLYSTONE™ 
FIBERGLASS 


* Columns, pillars, pilasters, posts 
* Worldwide shipping 
A | PR. * Competitive prices 
COLUMNS | d De cad 1 Interior/exterior 
CURVED STAIRCASES | MN i e Job-site delivery 
- remise ۹ $ Yd 1 i : 5 
EXTERIOR RAILINGS | eti "a | ۱ * All sizes 
۳۳ ۲ ly i NU i 
ORNAMENTAL RAIL ۲ 
SPIRAL STAIRCASES aM e EEN, Idea Book $20 soft cover, $30 
-— ۱ . ار ۱ ای‎ HERE hard cover. Includes Columns 
ENDE Bi F سس‎ O MI Product Portfolio. 
RAILING COMPONENTS | : u Seo ene m ie 
Columns Product Portfolio $5. 


Free flier. 


| - it A P q E ۱ = 2 9 800.486.2118 
é $ di (ML Ul) i F p Wilmington, NC 28401 
5 cli : 


Telefax 910.763.3191 


Atlanta * London 
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olumns and“ Z La 
Balustrades | 


* Fiberglass Columns 


Solid Mahagany Stara: Seven Doors 


P 


* Marble/Resin Columns 
* Wood Columns 


* Synthetic Stone 
Balustrades & Columns 


CHIPPENDALE WOOD 

STORM/SCREEN DOORS 

* Cast Stone Balustrades, 
Columns & Architectural 


The touch that enhances the classic Details 


look of your home. Recapture the 
colonial attention to detail with our 
mahogany doors... for a first impres- 
sion that will last a lifetime. For a 
free brochure of available designs, 
write to: 

Taylor Brothers, Inc., RO. Box 11198, 
905 Graves Mill Rd. Lynchburg, VA 
24506, Code Dept. ۰ 


800-288-6767 
www.taylorbrothers.com 
Circle No. 407 


* Polyurethane 
Balustrades 
& Mouldings 


hezi 
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O reece 


Call 800.963.3060 
Fax 8 
www.meltonclassics.com’ 


Circle No. 408 
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A Home 
Made Better 


“Your pride of 
workmanship added to 
our enjoyment of the 
whole process. 

We treasure our timber 
frame. Thank you all for 
making the experience as 
well as our home so 
wonderful.” 


Robert Brooks, 
Shaftsbury, VT 


Vermont Timber Frames 
7 Pearl Street, Cambridge, NY 12816 
PH: 518-677-8860 
Website: www.vif.com 
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Building? 
Remodeling? 

If so, consider planning for the future by 
installing a Waupaca Elevator that is 
designed to fit your decor. A Waupaca 
Elevator means comfort, convenience, 
mobility, and safety. DON'T BE CAUGHT 
UNABLE TO REMAIN IN YOUR HOME IN 
CASE OF ACCIDENT, ILLNESS AND/OR 
AGE. Our custom capabilities assure there 
is an elevator to fit your needs. For further 
information contact: 


VAUPACA 
ELEVATOR COMPANY, INC. 


Specify the Specialists™ 


Waupaca Elevator Co. 
1050 So. Grider St. 
Appleton, Wisconsin 54914 


Tel: 1-800-238-8739 * Fax: 1-920-991-9087 
Circle No. 415 
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` Contact us für a 
FREE CATALOG! 


۰ 1-800-SALSBURY 
o www.mailboxes.com 
* info@salshury.com 


SALSBURY | 


{aLL PU Ss LA LE 2 J 


People Committed to Quality Since 3936 * 


1010 East 62nd Street 
Los Angeles, CA 90001-1598 
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DIRECT TO BUILDERS 


THE SEGMENTED 
COLUMN SYSTEM BY 
OUTWATER 


Inspired by the great builders 
of ancient Rome and Greece, 
Orac Decor” has discovered 
the future of columns by 
looking into the past with the 
introduction of its new 
patent applied for 
Segmented Column System, a 
series of stackable whole and 
half, polyurethane column 


segments, that when used in 
conjunction with the systems 
available capitals and readily 


cut plinths, enables cost- 
effective, easy to install cus- 
tom columns of any height 
using ordinary, stock compo- 
nents. FREE Catalog! 


Silent Salesperson 
Welcome your customers graciously with 
our Symphony custom staircases executed 
in domestic or imported hardwoods. Full 
palette of custom touches available includ- 
ing handcarving and iron balustrades. 
Services include CADD design drawings, 
pre-fit handrail & job-site delivery. 
www.mrstair.com e (800) 236-1736 
Staircase & Millwork ¢ Circle No. 413 
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ARCHITECTURAL PRODUCTS BY OUTWATER 
Call 1-800-835-4400 * Fax 1-800-835-4403 
www.outwater.com 
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rAx: (630) 876-3098 


cat. 888-265-8661 


www.royalcorinthian.com 


The Vacuum for 2000 and ۳ 


nce 
vacuum App, as- 


ai 


To 


vacsamerica com‏ موب 
Our website video shows the‏ ** 
ease of installation‏ 


* Hose system reach of 45 feet - 
up to a 2000 sq. ft. 
home 


Vacs America, Inc. ۲۳ i 
(800) 266-1526 ۱ 

Email: vacs@vacsamerica.com | 
Circle No. 410 | 
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Fire Protection Never Looked So Good... | | computer shop/cad 


or cost so little. 


section, 
please call 


Matt Granger 


introducing The Celeste Flush Residential Fire Sprinkieh 
- when aesthetics AND economy count, 3 à | 


Call today for your FREE guide to residential sprinkler systems | 


or for the location of the Star distributor nearest you. 


1-800-558- 5236 or e-mail: literature@starsi s rii | "co ^N | at 406-677-3996 


۱ ie 
VectorWorks ARCHITECT 
Delivers the promise of Architectural CAD 
* Easily integrate 2D plans, 3D models, reports, and schedules 
* Track a project's information throughout the i process 
* Built in Issue Manager, Redline Suite, Notes Managers 
* FREE Tech Support & a 90-Day Money Back Guarantee 
* 10005 of New Intelligent Object/Symbols 
Save $150—purchase VectorWorks ARCHITECT 
direct for $1140. Add rendering for only $255. 
* Existing VectorWorks users call for pricing. 


1-888-646-4223 l IN PILE 


www.vecto rworksa tch itect.com NORTH AMERICA 
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Your Feature In 


architect 
The Ultimate Opportunity 


Your company is featured in residential architect. Share this honor with your clients and associates through pro- 
fessional custom reprints—marketing materials that are as unique as your designs. 


* Include with marketing materials, proposals, and plans 
* Display in your office 
* Distribute at trade shows and events 
* Create a direct mail piece 
* Reinforce your professional standing with clients 


To order reprints of your company's feature from this issue call 
(877) 734-6650 


Minimum order 500 reprints 


oe aji T / Star . مت‎ ww 
Control. comicos Circle No. 418 7 


Life’s Not Fair! 


Working hard doesn’t 
guarantee success. 
Believing in yourself only 
goes so far. 

DA Success requires more. 


Cenztmictinn Diraw 200n 


Construction Office™ 2000 

With UDA's newly expanded library of modifiable 
design and construction contracts and forms, 
“plain English”, CSI specifications and effective 

estimating templates you will: 

* Quickly print out professional, complete contracts, 

saving you thousands of dollars and tins hours! 

* Reduce misunderstandings with detailed specs, fully 

defining the scope of your agreements! 

* Produce accurate estimates suitable for Preliminary 

Budgeting, Project Quotes or Construction Loans! 


Choose from our complete line of Construction 
Office ™ 2000 Versions: Builder 
Remodeler 


Light Commercial 
U Architect/Design-Build 
. Professional 
= Developer 


$159.95 - $489.95 
Now Available, Download Direct Online! 
Call 1-800-700-8321 or visit our website at 
www.constructioncontracts.com 
for more information or to request a free brochure. 


Build Sales. Build Efficiently. Build Your Business! 
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residential architect is published ten 
times a year, at an annual subscription 
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Courtesy Michaela Mahady 


mon balcony that ran the length of the house. It was a perfect 
play spot, sunny and private, screened from view by the blos- 
soms (usually red) spilling from boxes at the balcony railing. 
The simple comfort and integrity of my grandmother's 
house, and particularly its strong, reassuring, inviting message 
of welcome, offers lessons for architects. If houses could 
speak, the best of them would say, “Come in. Be Safe. Be 


warm. Be alive. Welcome.” To design such houses is an 


Michaela Mahady, AIA, is a partner at SALA Architects, based 
in Minneapolis and Stillwater, Minn. 


: december 2000 
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great houses 


welcome home 


what grandma's house taught michaela mahady about shelter. 


n the late 1930s my grandmother built a 
house on a hillside meadow overlooking the 
Alpine village of Abtenau, Austria. Abtenau 


is a collection of stucco buildings gathered 


around a central markplatz (square), crowned by 
the spire of a small medieval church, where my 
parents were married in 1949. 

Throughout my childhood and adult life I vis- 
ited this house, which my grandmother ran as a 
“pension,” a small bed-and-breakfast. Each time I 
arrived, a note, graced with an evergreen sprig, was affixed to 
the tall, heavy wooden door. In my grandmother’s elegant, 
rather spidery script was written "Herzlich Willkommen": 

a heartfelt welcome. 

A similar message seemed to emanate from the house itself, 
which was a simple cubic form capped by a deep sheltering 
roof. The house was divided into four rooms on each level. In 
the kitchen and living room, substantial shutters opened to 
southern light, and revealed a view of carefully tended gardens 
below the house and of the village, church, and mountain valley 


beyond. The bedrooms on the second floor opened onto a com- 


www.residentialarchitect.com 


80 


